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DOES DRIVING MATTER? 


DOES A WINDING ROAD INTO THE CLOUDS 
OR AN EMPTY FREEWAY ON CHRISTMAS MORNING 
MATTER IF THE CAR YOU'RE IN DOESN’T TAKE 
ADVANTAGE OF THE MOMENT? 

DOES SAFETY, TECHNOLOGY, BEAUTY 
OR EFFICIENCY MATTER IF A CAR DOESN'T FEEL 
RIGHT IN YOUR HANDS? 

IF YOU BUILD MAZDAS, DRIVING IS WHAT 
MATTERS MOST. 

IT'S WHY WE BUILD CARS LIKE THE NEW MX-5 
AND WHY EVERY MAZDA SHARES ITS DNA. 

WHAT'S BETTER THAN A GREAT DRIVING CAR? 

A CAR COMPANY THAT WON'T BUILD 


ANYTHING LESS. 
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that’s before there were 
modern turn signals. 
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be rear- wheel drive and eome 
with a manual — no word on 
other transmission options 
yet; 0-62 mph takes just 
3.9 seeonds. 

Helping tame that power 
is a double- wishbone front 
and multilink rear suspen- 
sion. Alfa engineers also 
used earbon fiber on the 
hood, roof and seats to 
keep things light, with 
aluminum filling in where 
earbon fiber ean't. Expeet 
a eurb weight in the 3,300- 
pound range. 

Information on a launeh 
date, prieing and what the 
lesser models will be like 
is not yet available. 

The Giulia is supposed 
to help Alfa Romeo expand 
in markets like the United 
States, so expeet it to be 
eompetitive with additional 
smaller gas- and diesel- 
engine offerings. 


□ ALFA ROMEO'S 
bid for global sports- 
sedan dominanee is the 
2016 Giulia, and the eompa- 
ny is kieking things off prop- 
erly by showing the fastest 
model first. 

What you see here is the 
2016 Alfa Romeo Giulia 
Quadrifoglio, the top-of-the- 
line Giulia that has all the 
praetieality of a four-door 
but a puneh that puts it in 
line with the very best per- 
formanee ears. 

It features a very distine- 
tive Italian design, great 
power with the help of 
Ferrari engineers, a perfeet 
50/50 weight distribution 
and a power-to-weight 
ratio of about 6.5 pounds 
per horse. 

At its heart is a twin- 
turboeharged, all-aluminum 
, whieh produees 510 hp. 
The Quadrifoglio at least will 


ASTON’S CHANGE FOR THE BETTER 


■ For the DB9 GT, Aston 
Martin’s 6.0-liter V1 2 has 
been significantly reworked 
to deliver 540 hp and 457 Ib-ft 
of torque. The all-alloy, quad 
overhead cann and front nnid- 
nnounted V1 2 is paired with a 
Touchtronic II six-speed auto- 
matic transmission that helps 
bring the car to 60 mph from 
rest in 4.4 seconds and on 
to a top speed of 1 83 mph. 
Other changes come in the 
form of the new AMi II touch- 


screen infotainment system, 
which offers more user-friend- 
liness and better hands-free 
controls, among many other 
improvements. 

Styling-wise, the DB9 GT 
is distinguished by a new 
black-painted splitter and 
diffuser, revised headlight 
and taillight treatments and 
1 0-spoke, 20-inch alloy 
wheels. But let’s be real here: 
The DB9 doesn’t need much 
more than that to look good. 


LEMAY-AMERICAS CAR 
MUSEUM ANNOUNCES 
HAGERTY PROGRAM 


■ LeMay- 
America’s Car 
Museum and 
Hagerty are 
launching a new 
program to help 


train students be- 
tween the ages of 
1 8 and 25 in the 
art of automotive 
restoration and 
preservation. 


Through the 
Hagerty Education 
Program, they’ll 
fund classes, 
scholarships, paid 
internships and 
apprenticeships 
that will give stu- 
dents the hands- 
on, career-based 
training necessary 
to be the heroes 
we all need. 
They’ve already 
awarded more 
than $2.5 million 
since 2005. 

Check out 

hagertyeducation- 

program.org 


Editor’s Note: Greg Kachadurian, 24, compiled this page. 
He works in IT and is a lover of all things automotive. 
He enjoys 93 octane and driving in the rain. He writes 
about cars both new and old at hooniverse.com 
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Honda reminds you to properly secure items in the cargo area, 
HR-V EX-L Navi model shown, ©2015 American Honda Motor Co,, Inc, 
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FOCUS ON FUN 

RYO MUKUMOTO HAS ONE SIMPLE GUIDING 
PRINCIPLE IN CAR DESIGN 


VI MOVERS & SHAKERS 


BY MICHAEL GAKURAN 

□ IF THERE’S ONE 
word central to the 
Honda S660 roadster 
and the vision of the bright, 
young engineer Ryo Mukumoto, 
it would be “fun." Indeed, as I 
chat with him on a late June 
morning in rainy Tokyo, I’m 
struggling to find a more adven- 
turous synonym to convey his 
passion for cars and the force 
behind his impact on the auto- 
motive industry in Japan. 

Turning 27 this year, Muk- 
umoto already has quite a story 
to his name. Beating many other 
applicants in a Honda design 
competition with his idea for the 
S660 roadster, he became the 


company’s youngest-ever pro- 
ject leader at just 22 years of 
age. Most tend to be in their 
40s before becoming a project 
leader; his breakthrough at 
Honda was unprecedented. 

His vision for the S660 is 
simple-a really small, energetic 
sports car that embodies the 
core of what makes driving 
enjoyable, targeted at both 
young people and veteran 
drivers alike. “I designed the 
S660 for the kei category in 
Japan so the car could have just 
enough power while still remain- 
ing small, and importantly it 
means the upkeep and tax are 
also kept very low," he explains. 

Mukumoto’s first car, the 
Honda S2000, helped direct 


focus on the fun. “It was almost 
as if the car was driving me," 
he jokes. “The car was a little 
too big and the stick a little too 
high for my skill level. For our 
generation, features like the 
speed of the car and the stick 
height are not particularly impor- 
tant." Aspects of everyday life 
also inspired him. “In sports, 
for example, I like batting (-cage) 
centers. It’s not about winning 
or losing, but really just enjoying 
the whole experience." 

Honda’s company culture 
played a big role in the car’s 
development. “Everyone here 
really loves cars. We work 
together as one to bring the 
unthinkable to life," Mukumoto 
says. Deeply ingrained in 
this culture is the concept of 
waigaya-\\ye\y debate among 
employees, regardless of their 
position, age or experience. 

Isn’t it a little awkward debat- 
ing with veteran engineers? 

“Not at all," Mukumoto says. 


“Of course, paying attention to 
age and position is important, 
but young people are able to 
produce wild, crazy ideas that 
veterans might not, and we can 
build on the veterans’ experi- 
ence. This is one of the interest- 
ing results of waigaya." 

Despite his success, it 
seems as though Mukumoto 
will have a bit of a wait ahead 
of him before he can take his 
creation cruising on the winding 
mountain roads of Japan. 

“My delivery date is still unde- 
cided," he says, with a bitter 
laugh. The waiting list for future 
S660 drivers stretches through 
to next year. ^ 

Editor’s Note: Michael 
Gakuran, 29 , lives and works 
in Tokyo. He enjoys driving 
around the countryside ex- 
ploring haikyo ruins and 
writing up the thrilling tales 
of adventure on his website, 
Gakuranman (gakuran.com). 
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STARTING GRID > By Steven J. Ewing 


A DECADE AND 
COUNTING 

■ ELL BE 30 ON FEB. 26, 2016. 

The next day, ITI eelebrate 10 
years of full-time employment in auto- 
motive media. Yes, when I eheek off 
another deeade, iTl have spent one- 
third of my life as a professional 
''guy who writes about ears." 

My journey truly started in the late 
1990s, when my mother was hired at 
Automobile magazine. As a young ear 
enthusiast, I jumped 
at every opportunity 
to go to work with 
her. I went for rides 
in test ears, thumbed 
through old issues of 
the mag and listened 
to the late David E. 

Davis fr. tell stories 
about what happens 
when your raee ear 
flips over and your 
faee gets ripped off. 

This was a firm hand- 
shake, weleoming me 
to an industry I offi- 
eially joined in 2006 
as a produetion assistant at Winding 
Road. Now, I'm now the managing edi- 
tor at Autoblog, one of the world's 
largest automotive pubs. 

With my 10-year anniversary near. 
I've spent a lot of time refleeting on 
the industry. The automotive spaee is 
advaneing at a truly remarkable paee. 
Turboehargers are everywhere. We 
plug our ears in at home. Everything 
is wireless, handsfree. You ean swipe 
and gesture and yell at your ear's dash- 


board, and the teehnology inside will 
not only make reservations at your 
favorite Italian restaurant, it'll tell 
you what traffie's like on the way. Ten 
years ago, I was still playing CDs via a 
eassette adapter for my Sony Diseman. 

When I started writing about ears, 
500 hp was reserved exelusively for 
exoties. Now you ean buy a Dodge 
Charger with 707. Baek then, ears had 
five- speed transmissions and struggled 
to get 30 mpg. Now, we've got ears 
with nine gears, and 40 mpg is quiekly 
beeoming the new standard. Can you 
imagine explaining a 
Tesla Model S to your- 
self from 10 years ago? 

As a writer and edi- 
tor, ehange hasn't so 
mueh been about inno- 
vation,- rather, keeping 
up with how readers 
obtain and share info. 
Most importantly, you 
have to be willing to 
adapt. An exelusive 
eover story is only as 
big as its reaeh aeross 
soeial ehannels. 

With eaeh passing 
year, it gets better and 
better for ear enthusiasts. Thanks to 
the Internet, there is an outlet for 
every last niehe of the automotive 
spaee. And when we expand beyond 
vehieles themselves and look out 
into the world of transportation teeh, 
there's truly something for everyone 
in our modern-day ear eulture. 

Here's to the next 10 years. 

—steven.ewing@autoblog.com 

Follow me on Twitter @stevenewing 


With each passing 
year, it gets better 
and better for car 
enthusiasts. Thanks 
to the Internet, 
there is an outlet for 
every last niche of 
the automotive 
space. Here's to the 
next 10 years. 
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TO THE 


FUTURE 

A MODERN TAKE ON 
NOSTALGIC GAMEPLAY MAKES 
'DRIFT STAGE' A WINNER 


BY GRAHAM KOZAK 


□ To follow up on last year’s 
“Eternal Combustion” issue, 
we’ve gone even farther 
afield— and we’re thrilled to bring 
you stories taken from the woods 
of Pennsylvania to the streets of 
South Africa (and seemingly every- 
where in between). Once again, 
the theme that binds all these stories 
together is the fact that none of their 
authors are over the age of 30. 

Read on— you’ll discover that 
the future is in good hands. 



□ YOU'RE SCREAMING DOWN 
a midnight skyway in a bright yel- 
low, mid-engine wedge. Barreling 
into a eomer flat-out, you rotate the ear, 
get on the gas at just the right moment 
and initiate a righteous, never-ending drift. 
Synth guitar blasts through your speakers 
as digital tires turn to pixelated smoke. 

This is "Drift Stage," a still-in-develop- 
ment eomputer game that's fully modem 
under its low-resolution neon skin. It's an 
earnest tribute to vintage games that's so 
piteh-perfeet you'll forget, for a moment, 
that it's 2015 and you're sitting in front 
of your desktop, not ehueking quarters into 
a maehine in a dingy areade. Not that the 
game's ereators, three 20-somethings seat- 
tered aeross the U.S., are old enough to 
have experieneed the golden age of areades. 

"Drift Stage" — in its ereators' words, 
a game about the 1980s in the style of the 
early 1990s — ^began where a love of ears in- 
terseeted an interest in video-game design. 
Pennsylvania-based Charles Blanehard, 23, 
is responsible for its distinetive look. "'80s 
raeing games were really primitive," he 
says. "(Nintendo's 1987 title 'Rad Raeer') 
had a Ferrari 328 in it, but it was a Ferrari 
328 by definition only — a little, low-res 
graphie. I wanted to do these ears justiee, 
to give that whole era the eredit it deserves 
instead of bloeky Atari graphies." 

Chase Petit, a Florida-based 29-year-old, 
brings the programming musele,- Californ- 
ian Hugh Myrone, 24, ties it all together 
with a retrowave soundtraek. 

The team is targeting a Deeember 2015 
release date for the game. But a playable 
demo, available for free online, 
gives a taste of what's to eome. 
Even in this early form, it's 
elear that Blanehard, Petit 
and Myrone have hit on 
a perfeet eombination 
of nostalgia and ad- 
dietive gameplay — 



one that stands 
in eontrast to 
today's hyper- 
realistie bloek- 
buster driving titles. 
"A lot of these new 
games are almost stressful 
to play," Blanehard says of 
"Gran Turismo," "Forza" and other 
highly involved titles. "Sinee they're simu- 
lators, you've got to foeus; you've got to be 
on your raeing line,- you've got to hit the 
apex at the right times,- you've got to man- 
age your tire wear and temperature." 



That's not the point of "Drift Stage," 
Petit explains. "We're trying to make a 
throwbaek to areade raeers that were just 
about fun ears going fast — not having to 
build a eoekpit in your living room, having 
this obsessive level of simulation that a lot 
of games strive for these days." 

To avoid violating eopyright, none of 
the vehieles in "Drift Stage" wear reeog- 
nizable badges. But they're supremely 
evoeative of the ears of the era: There's 
the Bulldog, a simplified, lightness-added 
British wedge. The exotie Stalloni eould 
easily wear a Praneing Horse. The GT 
Turbo eomes with JDM-spee fender- 
mounted mirrors and two-tone bodywork. 
There are more in the garage, and they're 
hardly the obvious ehoiees; we haven't 
spotted an F40 stand-in or a Countaeh yet. 

That's by design. The game is a ehanee 
to show off "ears that never really got the 
limelight they deserved," says Blanehard. 
"The ones that weren't the poster ears." 
But they're all ears that he loves, that he'd 
like to own — ^never mind that eolleetors 
have started sending their priees skyward. 

Blanehard's eo-ereators have likewise 
embraeed the total ereativity afforded by 


game ereation. "I've always been interested 
in guitar-based, goofy musie," Myrone says 
of the synth soundtraek. "When I started 
playing guitar, my older brother gave me 
the first Van Halen album and I was like, 
'Whoa, this is eool. I want to make that 
kind of noise.' This projeet has been a real- 
ly good way for me to explore that stuff." 

Petit, for his part, says working on 
"Drift Stage" is way better than the 
"boring, government eontraet-type" jobs 
that had been paying the bills previously. 

The guys are passionate about the prod- 
uet and exeited to bring their vision to 
the publie. From what we've seen so far, 
they've nailed it. Their balanee of killer 
aestheties and low-stress gameplay makes 
"Drift Stage" a sort of self-eontained uni- 
verse full of twisting superhighways and 
retro-eool ears. It's the kind of plaee we'd 
like to spend some time. 

Don't take yourself too seriously — and 
remember to get sideways as soon as possi- 
ble — and we think you'll like hanging out 
in the world of "Drift Stage," too. ^ 

To download and play the “Drift Stage’’ 
demo, visit driftstagegame.com 



OWNERSHIP W 2001 ACURA NSX 

MY ETERNAL 
SPORTSMIND 

FROM DREAM TO OBSESSION TO A PERFECT NSX 


STORY AND PHOTOS BY VIVAN SHAH 

□ I FIRST SAW AN ACURA NSX 
in 1991, shortly after the ear's re- 
lease. My elementary-sehool prin- 
cipal drove one. Sometimes during recess, 
rd take a detour through the staff parking 


lot, hoping to see it, although she did not 
bring it to school often. 

Years later, a buddy of mine got "Gran 
Turismo," and in all my time playing ver- 
sions of that video game, I only drove the 
NSX. Clearly, something about the car 
had a hold on me. I got my first car in my 


junior year of college — a Civic Si. Nothing 
fancy, but the closest thing to an NSX that 
was within my reach at the time. 

In early 2012, my budget opened up 
enough for me to start looking. I became 
an expert on NSX maintenance. I memo- 
rized the "Changes by Year" page on the 
NSX Prime site and decided on a 2001 — 
the last year of the classic pop-up lights, 
but with all the upgraded mechanical bits. 
I checked nsxprime.com. Autotrader, 
cars.com, eBay and Craigslist multiple 
times every day. I came close a few times 
and even flew out to see a car, but a small 
concern about a repair and a stiff aftermar- 
ket clutch made me reconsider. 

Then last summer, I came across an '01 







Berlina black NSX in Ark- 
ansas. The Carfax was clean, 
pictures looked amazing and 
the car had no mods other 
than a cat-back exhaust. 

I had a good feeling about 
this one and bought a one- 
way ticket to Fayetteville. 

When I got to the owner's 
house and saw it for the first 
time, my jaw dropped. Then 
we went for a test drive — 
only the second time I had 
ever driven an NSX. No rat- 
tles, no weird sounds from 
the engine, and it drove as 
well in real life as it did in 
my dreams. I checked all the body panels 
for their VIN tags and, as an extra precau- 
tion, checked every panel with a paint- 
depth meter. We finished the paperwork 
and I set off hack to Pittsburgh with a 
signed title, a stack of service records 
and a massive grin. 

The NSX is an excellent highway car. 
The low center of gravity means the engi- 
neers could use softer springs without 
excessive body roll, and the car is unaf- 
fected by grooves in the road or cross- 
winds. I also now understand why mid- 
rear is such a desirable layout: The NSX 
just digs in and rotates right around your 
seating position. Fve read about some 
twitchiness at the limit, but those limits 


remain far out of my reach. 

Along my 900-mile drive 
home, I ran across several 
"caravans" of sports cars — a 
bunch of Porsches, several 
groups of Corvettes and some 
older BMWs. It was only a 
couple miles away from 
home that I ran into a fellow 
NSX Prime member's black 
NSX, on its way back from a 
local meet. I can't think of a 
better accidental welcome 
back to Pittsburgh. Although 
the NSX is far less common 
than many other sports cars, 
the owners are so passionate 
about their cars, and so unafraid to drive 
them, that we often outnumber Ferraris 
and Porsches at events. 

Honda left a little Easter egg in each 
NSX. Deep inside the dash, printed on a 
label on the climate-control unit, is the 
mysterious phrase "An Eternal Sports- 
mind For You." Some say that something 
was lost in translation, but I think the 
phrase captures NSX ownership perfectly. 
I certainly intend to keep mine forever. ^ 

Editor's Note: Vivan Shah is a software 
engineer from Pittsburgh. When he 
can resist the NSX, he daily drives a 
Civic Si or, in dire situations, his wife's 
Subaru Legacy. 
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RUNNING 
IN CIRCLES 

SOUTH AFRICANS, WITH HELP FROM VINTAGE 
BMWs, SPIN THEIR OWN SPORT 

STORY BY KARL KEMP | PHOTOS BY PIERRE ROMMELAERE 

□ It's June 16 in Soweto, a massive township 

outside Johannesburg, South Africa. The date is 
the annual commemoration of the notorious 
1976 student uprising against the Apartheid regime's 
education policies, which left more than 100 dead at 
the hands of the police. We're in Dobsonville, a Soweto 
suburb, at an intersection filled with upwards of 2,000 
Sowetans in various states of inebriation and celebration. 
Traffic pushes through where it can, until word gets out 
about the goings-on, and it slows to a trickle. 


The winter sun is setting over the traffie 
lights that wink green-orange-red vainly, as 
the first gusheshe (slang for the BMW E30) 
starts spinning in the small eirele-gap left 
open hy the erowd. Flashes of sparks from 
its rims eoruseate in the rapidly darkening 
air. The gusheshe spins and twists and roars 
in figure-eight patterns aeross the tarmae, 
throwing powerslides, eutting swathes, 
seattering bushels of ruhher. Every seeond 
or third slide, the tail swings toward the 
speetators, who dodge with praetieed ease. 
Whenever there's a long enough lull in 
movement, they rush forward, piling onto 
the ear, trying to toueh the driver, until he 
takes off again. Every now and then, the 
passenger door opens and its oeeupant 
elamhers out, hanging haekwards with his 
head a few inehes off the ground, or jumps 
through the window and runs along the 
side keeping hold of the roaring ear. There 
are a few marshals in plainelothes with 
sjamboks (hullwhips), hut at a eertain point 
the erowd heeomes uneontainahle — the 







atmosphere of youth and revolt, the 


their ear ean handle. 

It's known simply as "spinning." It's 
not drifting — spinners hit no more than 
35 mph, in most eases, and there is no 
traek or eompetition other than that for 
bragging rights. At this level, on the streets 
where it is illegal, where it was hirthed, 
it is primal, pure and hears many of the 
hallmarks of its '80s erime-tainted ori- 
gins: a no-holds-harred eelehration at the 
eusp between life and death, where tsot- 
sis (gangsters) would steal ears and spin 
them at fallen eomrades' funerals. 

The preferred models in the early days 
were 5- and 7-series BMWs. Today, the 
most popular is the E30, generally fitted 
with a bigger engine. While most rear-drive 
ears ean be spun, the gusheshe (named 
for the sound its revving engine makes) 
has the right balanee and image. An E30 
might be eheap seeondhand (R20,000, or 
roughly $1,640), but many spinners will 
spend more than half that again to repair 
engines due to the original's seareity. 

Though the same kind of 
reekless exhibitionism ean be 
found in many plaees around 
southern Airiea, its origins are 
most probably Sowetan. Every 
seeond spinner will tell you 
that they were the first to 
jump from the ear while it 
was still moving, but there's 
no real eertainty. What is for 
sure is how adept people have 


beeome at it — videos are all over the Web. 

And with its proliferation eame 
eelebrity status — ^names like Jeff James, 
Magesh Ndaba and Ngamshi hold great 
publie sway in Soweto. Sakhi Spirit had 
speeifieally exeluded eelebrity spinners 
in order to attraet those who wish to 
attend "for the love of the sport." It's an 
indieation of the growing gulf between 
the purists and the progressives, a gulf 
that has eome to define the transitional 
nature of the sport in its diffieult teething 
years from street to stadium. 

It's been about seven years sinee the 
push for legitimaey and its subsequent 
debate was sparked. Pule Earm is a film- 
maker and spinning promoter who de- 
seribes himself as the link between spin- 
ners and the broader publie. For Earm, 
there has to be a way to maintain the 
adrenal rush, the ridieulous flouting of 
survival instinets, yet keep speetators safe 
and erase any eriminal implieations. To 
this end, he's founded Soweto Drift, an 
assoeiation of spinners dedieat- 
ed to furthering the aetivity as 
a legitimate sport. 

Many of the spinners we 
meet at the Dobsonville event 
admit, to us at least, that they'd 
rather spin in a safe environ- 
ment. But to spin safely, they 
need the faeilities. To gain the 
faeilities, they need funding, 
eertifieation and permission. 


Opposite: Unsanc- 
tioned spinning 
thrills in the streets 
of Soweto, its likely 
birthplace. Below: 
Two spinning 
enthusiasts work 
beneath an old 
BMW 5-series 
that has suffered 
the sport’s trials. 



heady seent of June 16, has taken over. 

It's basieally a huge street party, billed 
as "Mphephetho." During breaks in the 
spinning, the punters break-danee or 
groove to the kwaito house musie bur- 
bling from a house on the eorner. Two 
shebeens (unlieensed liquor traders) op- 
erate down the road, keeping the masses 
supplied. The event is organized via so- 
eial media by a spinning erew ealled 
Sakhi Spirit. By 19:00, when we're 
plunged into a frosty winter's eve, it is 
absolutely paeked. Those in front push 
baek to avoid a spinning gusheshe, and 
those at the baek push forward to see. 

A gunshot rings out into the night — 
we gaspingly realize it is only a tire 
bursting. The erowd goes even wilder,- 
popping tires is part of the game. Onee 
you're spinning on a rim, you're done,- 
you've proved yourself for the night. The 
spinners drive for one to five minutes, 
the longest even 20, depending on what 
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Global executive power lies with the FIA, 
which recognizes only one governing body 
in most countries, South Africa's being 
Motorsport SA. MSA has a stringent 
checklist of safety precautions that must 
be met for licensing to be granted; Farm 
was the first to organize such an event in 
Soweto in 2010, one where MSA officials 
were present. He was met with hostility by 
the spinning old guard, who came to the 
event "guns blazing" in anger at the up- 
start who sought to "exploit" the sport. 

Evidence of progression away from 
its gangster roots is found at places like 


Wheelz N Smoke in Alberton, 10 minutes 
away from Soweto. Here there are stands, 
barriers, marshals, even paramedics. 

Monde Hashe, a land surveyor by profes- 
sion, is the owner. He pays the spinners 
and holds them to strict standards in their 
private lives with regards to public spin- 
ning. Hashe is in favor of legalizing the 
sport but is not as enthusiastic as Earm. It 
feels like he's afraid of that ultimate cliche: 
selling out. Hashe is working with MSA, 
for now, because he has no other choice. 

Thursday nights at Wheelz N Smoke 
sees an average of 300 to 500 people 


through the door, but renting the venue 
to host an event will cost the equivalent 
of about $2,900 — a steep price when you 
still have to pay the spinners, the officials 
and the overhead. This is another reason 
why spinning is still rife in suburban 
streets, and the reason Sakhi Spirit gave 
for their toyi-toyi (protest) in Dobsonville: 
There aren't sufficient facilities. Wheelz 
N Smoke is one of very few up to scratch. 
But why drive to Alberton when the spin- 
ning takes place right in front of your 
house in Soweto? 

Earm has his own plans for opening a 
venue in Soweto soon, but what's also 
apparent is that illegal spinning won't die 
out completely. Yet with the push for legit- 
imization gaining ground, it's hard to see 
the future of the old guard. What's happen- 
ing at Wheelz N Smoke feels like both an 
end and a beginning. 

A young man comes flying past, his 
tongue lashing at the cold air, all but his 
right arm hanging outside a powersliding 
BMW. He's probably too young to remem- 
ber why his forebears did this in the first 
place. But in his eyes remains the intrinsic 
spark that ignited the tsotsis of yore, the 
spark that drives us to dance with death 
when the world has lost meaning. In 
whichever form it eventually takes, 
spinning is here to stay — and to stay 
as alluringly dangerous as ever. ^ 

Editor’s Note: Karl Kemp is a 23-year-old 
law student and freelance journalist based 
in Stellenbosch, South Africa. Reach him 
on Twitter @karlkemp8 



As mainstream venues like Wheelz N 
Smoke emerge, spinning struggles to 
maintain the identity it carved out on 
the streets of South Africa. 




UNDER 
THE GUN 

WHAT IT ACTUALLY TAKES TO RUN A RALLY 


STORY AND PHOTOS BY RAPHAEL ORLOVE 


It's nine o'clock the night" 
before Susquehannock 
Trail Performance Rally 
_ starts its first stage miles. 
I'm co-driving for Bill Petrow in his 
Nissan 240SX, a drift/rally /hillclimh 
Swiss army knife of a car ("Look Ma, 
No Hands/' Nov. 10, 2014). 

' 'Naturally, the, car is not here. 
Neither is Petrow. I just got .a call 
that they're on the side of the road in 
god-knows-where-Pennsylvania with 
one trailer hooked up to a church 
van, two rally cars and one blown 
motor. Here's how it all happened. 
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Petrow isn't just fielding the 240. His 
Union City, N.f., shop, Broken Motor- 
sports, has aetually had its hands on an 
unhelievahle one-fifth of the entire 70-ear 
entry list for the event, held June 5-6. 
Broken has eaged, tuned, modified and 
prepped everything from a BMW M3 to 
a 2006 Mustang GT and nearly a dozen 
Suharus in between. 

Most importantly at the moment, 
they're also running a 2000 Subaru 
Impreza 2.5RS as a rally rental to Aakash 
and Uttara Desai, two siblings who grew 
up marshaling desert rallies in Dubai 
with their dad. The 2.5RS was, a few 
weeks ago, a bone-stoek daily driver 
Petrow used to get around town. 

I have a distinet memory of Petrow 
easually mentioning he'd deeided to build 
up this old Subaru into a rally rental only 
so that he'd have an impetus to get it 
fixed and operable rather than gathering 
dust in the baek of his shop. I also re- 
member why, in faet, this ear had been 
sitting so forlornly: It was this exaet 
2.5RS that Petrow himself drove off the 
road at STPR last year while supporting 
another team. He slid it into a ravine. If 
he hadn't steered into the skid and gotten 
baek on the gas, he told me, he would 
have rolled. 

So it sort of made sense that the ear 
would eome baek to life for STPR a year 
later. Only Petrow didn't spend a year 
getting the ear baek in shape. 


He gave himself 23 days. 

It was a erazy plan, but at its start, 
things seemed like they were all eoming 
together. He and his employees got the 
ear stripped in half a day, down to the 
bare metal a day later. 

The full eage was done in less than 
two weeks, and the ear was sent and 
returned from the paint shop a few 
days later. 


That meant the ear was just a rolling 
hulk of metal seven days before it was 
supposed to be tearing ass down the 


forest roads of Pennsylvania. 

And this is when the nights of a few 
hours of sleep started. Engine going in, 
wiring going in, suspension going in. My 
sense of time started to get a little hazy 
as nights bled into mornings. Was it two 
days ago when they put all the doors and 
body panels on? 

I watehed the final assembly, as prob- 
lems went from large (getting the engine 
to fire up) to small (getting a new rear 
bumper on the ear so they eould mount 
quiek-release elips for the trunk, whieh 
then got bent and needed to be pried into 
plaee by hand beeause there were no 





auto parts stores open sinee it 
happened to be what-the-eff hour 
in the goddamn morning). 

Onee this little Subaru eould move 
under its own power, Petrow wasted 
no time in trailering it down to south 
Jersey to get a full vinyl- wrap livery 
on it. I was driving myself to the 
small town of Wellsboro, Pa., the 
home of STPR, when I got a text show- 
ing the ear fully wrapped. It looked 
awesome. Also, it looked like it was 
missing a few things like, I don't 
know, headlights. 

I had left for the rally early beeause 
I was eo-driving in the event. I needed 
to get there to run reeon and prep our 
stage notes. Not that I would have to- 
tally minded Petrow getting eonfused 
and stuffing his ear into a tree in the 
first 40 yards of the rally. It would have 
given me a ehanee to sleep. 


As I'm waiting there, at a rally without 
a driver, I get word that the motor blew 
in the rally-rental Subaru — and that 
Petrow and the Broken erew are dri- 
ving up to swap the engine in the hotel 
parking lot. It would go as smoothly 
as a parking-lot engine swap eould 
possibly go. 

Deadlines are weird like that. You 
ean have a projeet lying around for 
days, weeks, months, and then some- 
thing happens that stirs you to throw 
everything you have into it. 

Working and driving through the 
night, eatehing sleep as the sun is eom- 


Opposite: A last- 
minute engine 
swap kept the 
Subaru 2.5RS 
in the game; it ran 
perfectly the next 
day. Above: Faulty 
intercom? Turbo 
failure? Engine 
fire? None of it 
could keep the 
240SX down. 


ing up if you're 
lueky. It might de- 
stroy you physieal- 
ly and mentally, 
but that's just how 
some of us work. 

Are you wonder- 
ing how the rally 
aetually went? 

The 2.5RS ran 
perfeetly, and 
the Desai siblings 


got their first finish. 

For Petrow and me in the 240? Well, 
our intereom didn't work on the first 
stage, then the engine eaught on fire, 
then the turbo stopped boosting, then 
the power brakes stopped working, 
then we rolled the ear fully through 
the air, landed on the wheels, drove 
off and then ran out of gas. 

Then we kept going and set two 
(unoffieial) stage reeords for our elass. 
We blew away the previous fastest 
times on the fastest stages of the rally, 
bumping off the rev limiter in fifth 
gear at 100 mph with trees inehes 
from the road. 

And that's rally. It is, largely, a 
self-imposed sleep-deprivation ehal- 
lenge for people who like busting 
their knuekles at four in the morning 
and pissing in the woods. But it has 
its moments. ^ 


Editor’s Note: Raphael Orlove is 25. 

He hasn’t crashed every single car he’s 
ever driven, it just feels that way. Find 
more of his writing at j alopnik.com 
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\\201 5 HONDA CIVIC TYPE R EURO-SPEC 

ATTITUDE 

ADJUSTMENT 

WE COULD GET USED TO THE TURBO SIDE OF HONDA 


BY GRAHAM KOZAK 

WITH APOLOGIES TO THE 
Civic Si, it's been ages sinee 
Honda built a ear about whieh 
Ameriean devotees eould get exeited. Sure, 
Honda sells a street-legal MotoGP bike — 
great if you have a spare $184K and sup- 
reme faith in your riding abilities — ^but the 
S2000 left awhile ago and it's been eons 
sinee we had the Aeura Integra Type R. 

Now there's hope: Honda has promised 
to bring the Civie Type R, a ear fellow 
gearheads in Europe and Japan have 
enjoyed for years, to the U.S. This 2015 
Honda Civie Type R five-door, however, is 


not bound for the States. The one eoming 
is based on the 2016 Civie arriving later 
this year (we don't expeet the Type R until 
2017 or so). But sinee the Euro-spee ear 
hints at what might be in store, we jumped 
at the ehanee to give it a shot in Slovakia. 

A easual glanee at the spee sheet should 
make even non-Honda fans take note: This 
Civie produees 306 hp from the faetory — 
let that sink in — and gets its power from 
an Ohio-built 2.0-liter turbo four. Yes, 
Honda has gone turbo, a huge departure 
for a eompany famous for its rev-happy 
naturally aspirated powerplants. 

To make up for that radieal ehange, the 
rest of the Civie Type R is traditional hot 


hateh. Unlike the all-wheel-drive Ford 
Foeus RS, the Civie stieks to front-wheel 
drive (eomplete with a limited-slip diff). 
Dual-axis front struts and rigidity-balaneed 
left and right driveshafts work to reduee 
torque steer; it's down 55 pereent eom- 
pared to a stoek Civie, Honda says. The 
only transmission is a six-speed manual. 

Love it or hate it, the Civie Type R's 
body kit makes the Subaru WRX STI look 
like a sleeper. Honda elaims the front split- 
ter, side skirts, rear diffuser and absurd rear 
wing are all funetional and needed to keep 
the ear grounded at its 167-mph top speed. 

Inside, the well-bolstered driver's 
seat and ehunky flat-bottomed steering 
wheel are part of the nieest Civie interior 
we've been in, with a dash eleaner than 
the U.S.-market Civie's. 

Honda's glorious naturally aspirated 
engines don't begin to wake up until 
around 4,000 rpm,- that's part of their 
eharaeter. So if this turbo four is a taste 
of what's eoming, the Honda faithful 
might need an adjustment period. To start, 
there's near-immediate torque — 295 Ib-ft of 




ON SALE: Now (Europe only) base price: $47,325 (converted from British pounds) drivetrain: 
2.0-liter, 306-hp, 295-lb-ft turbocharged 14; FWD, six-speed manual curb weight: 3,047 lb o-60 
MPH: 5.7 sec (est) fuel economy (epa city/hwy/combined): 30/46/39 mpg (European test cycle) 



it from just 2,500 rpm. The motor doesn't 
soar to its predeeessors' sereaming rpms. 
Peak output is 6,500, redline a mere 7,000. 
It's not unpleasant, just different. 

The ear feels well suited to everyday 
driving, with the motor's aeeessihle power 
playing nieely with the erisp short-throw 
six-speed — torque steer is, as promised, 
almost nonexistent. Though ehassis rigidi- 
ty is up a reported 18 pereent eompared 
to a stoek Civie five-door, the ride isn't too 
harsh for Europe's relatively smooth roads. 

Yet the Type R paeks more perfor- 
manee potential than an average driver 
will know what to do with. Puneh the R- 
plus button loeated just left of the steering 
wheel, and throttle response is enhaneed; 
power-steering assist is dialed haek; the 
adaptive-damper suspension system gets 
30 pereent stiffer,- stability eontrol is 
adjusted. And, erueially, the instrument 
eluster glows red. You're in Battle Mode. 

For better or worse, the ear is impossi- 
ble to drive at anything approaehing its 
limit without flagrantly violating traffie 
laws. So we followed up our road driving 


with a session at the Slovakia Ring. 

With no agrieultural vehieles to wateh 
for, we eould foeus on the ear's handling 
under pressure: neutral with predietable 
understeer. Impressive power is enhaneed 
(or blunted, perhaps) by advaneed onboard 
teeh. Thanks to systems like Agile Hand- 
ling Assist, whieh uses brakes to induee 
rotation in a eomer, you have to do some- 
thing stupid for this ear to bite you. 

Yep, this thing has all the markings of 
a thoroughly modem hot hateh. We figure 
it's a great ear to learn the ropes on — ^fun 
for a traek-day rookie, tons of dormant 
performanee for the more-experieneed dri- 
ver, as a few punishing, tire-shredding hot 
laps with a pro at the wheel demonstrated. 

Had you asked an Ameriean Honda 
geek what they wanted in a Type R, they'd 
have deseribed an edgier Civie Si. This is a 
different beast entirely — it's going to take 
some getting used to, but it bodes well for 
the future of Honda performanee. The au- 
tomaker still has a few years to refine the 
formula before it unleashes the Type R's 
sueeessor here. It will be worth the wait. ^ 




\\2016 MAZDA MX-5 

HELLO, NEW 
OLD FRIEND 

MODERN MIATA IS JOYOUSLY TRADITIONAL 


BY FELIX TANG 

"TOSSABLE" ISN'T 
a term commonly 
associated with the 
modem automobile, hut 
there's at least one manufac- 
turer — ^Mazda — that has been 
able to capture the spirit of the 
original lightweight sports car 
in a package practical enough 
to use as a daily driver. Its 
totally redesigned MX-5 
swims against the industry's 
tides of increasing mass, ultra- 
efficient dual-clutch/automat- 
ic transmissions and astro- 


nomical power figures. 

And yet ... I had reserva- 
tions. Raw power figures 
and 0-60 times aren't good 
for much more than headlines, 
and it's impossible thus far 
to quantify how a car feels to 
drive. Though a combination 
of low power and low weight 
worked for the traditional 
sports cars I've owned and 
enjoyed, I wasn't entirely 
convinced that the formula 
remained relevant today. 

Can the MX-5 afford to 
bring just 155 hp to the table 
at a time when massive output 


is so cheap? We're not just 
talking about hypercars: 
Today's Corvette Z06 boasts 
650 hp, four-cylinder Mustangs 
chum out 310 hp and even a 
new V6 Accord that my mom 
would happily drive delivers 
278 hp. Even the Honda S2000 
pumped out 240 naturally aspi- 
rated hp with the same dis- 
placement ...16 years ago. 

Driving off for the first time, 
you'll quickly discover that 
usable power is available from 
1,800 rpm. Delivery remains 
linear up to redline with 
torque available at nearly all 
engine speeds. A close-ratio 
six-speed transmission makes 
it an absolute pleasure to row 
through the gears, but the gen- 
erous powerband means that 
downshifting is not always 
necessary when attempting to 
pass someone while cmising 
at 2,400 rpm — or exiting 
canyon corners at a slower- 


than-anticipated pace. 

Through it all, the sound 
of the engine is defined by 
lovely intake noise reminis- 
cent of a Toyota MR2's 20- 
valve 4A-GE motor. 

Naturally, it helps that 
Mazda engineers built this 
new MX-5 to weigh within 
150 pounds of the first-genera- 
tion Miata (to learn how, see 
"The Real Thing," March 2, 
2015). Despite the low weight, 
the roadster remains compli- 
ant with today's crash regula- 
tions and adds many of the 
creature comforts that the 
modem consumer "needs," 
like air conditioning, smart- 
key access and an awkwardly 
positioned BMW i-Drive-esque 
infotainment system. 

The lightness of the car 
came across within the first 
block of driving. Steering is 
a little light but highly com- 
municative, with a weight/ 





precision combination that 
can surprise. Unaccustomed, 

I found myself having to adjust 
the steering angle mid-comer 
because I'd turned in too hard. 
Still, an abundance of mechan- 
ical grip — despite the skinny 
205-section tires — inspires 
confidence. 

The Club package-equipped 
car's optional, softer-than- 
expected Bilstein suspension 
keeps everything planted over 
pavement of varying quality. 
No fancy electronically ad- 
justable shocks here, just well- 
tuned damping. Despite the 
sportiness of the setup, the car 
soaks up the bumps and un- 


avoidable potholes of Los 
Angeles much better than my 
daily-driver BMW 535i (with, 
er, the fancy electronically 
adjustable shocks). 

Exterior aesthetics of the 
new MX-5, like those of previ- 
ous Miatas, have always been 
controversial. A roadster-geek 
buddy of mine compared this 
current front end with the face 
of a catfish. Personally, I like 
the look of the subtle bulging 
fenders/quarter panels,- it's as if 
the car is trying to tell every- 
one that it's more than just a 
cute little convertible. 

A joyous canyon-carving 
machine, perhaps? 


ON SALE: Now BASE PRICE: $29,420 DRIVETRAIN: 2.0-liter, 1 55-hp, 1 48-lb-ft 
I4; RWD, six-speed manual curb weight: 2,332 lb o-60 mph: 6.5 sec (est) 

FUEL ECONOMY (EPA CITY/HWY/COMBINED): 27/34/30 mpg 


I am still a fan of cars with 
tremendous acceleration, but 
having owned a Mercedes- 
Benz C63 AMG, I'll admit it 
wasn't often that I was able to 
use all of the car's 450 hp. The 
reality is that without access 
to a racetrack and an abun- 
dance of skill, a powerful car's 
potential goes unused for the 
majority of its life. 

For good reason, the Miata 
has always been a great repre- 
sentation of what a light- 
weight sports car should be. 

It has just enough power, and 
all of it can be explored and 
enjoyed often. More than just 
tossable, the MX-5's newest 


incarnation is well suited 
for those who crave a visceral 
driving experience — ^for those 
who find more pleasure in 
driving near the limit than 
in knowing the limit is waiting 
a ways off. ^ 

Editor’s Note: Felix Tang, 30, 
is a motor sports fanatic who 
has owned and modified cars 
ranging from Fox-body 
Mustangs to Toyota AE86 
Corollas to BMW M3s. He’s 
crewed for pro Spec Miata, 
MX-5 Cup and Grand Am 
Rolex Sports Car GT teams. 

He currently resides in Fos 
Angeles and works in finance. 
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Accessories Available for 

Acura • Audi • BMW • Buick • Cadillac • Chevrolet • Chrysler • Dodge • Ferrari • Ford • CMC • Honda • Hummer • Hyundai • Infiniti 
Isuzu • Jeep • Kia • Land Rover • Lexus • Lincoln • Maserati • Mazda • Mercedes-Benz • Mercury • Mini • Mitsubishi • Nissan 
Oldsmobile • Plymouth • Pontiac • Porsche • Saab • Saturn • Scion • Subaru • Suzuki • Toyota • Volkswagen • Volvo • and more! 

Order Now: 800-441-6287 

American Customers 

1 WeatherTech.com 

1^1 

■ WeatherTech.ca 

■■■ European Customers 

WeatherTechEurope.com 


©2015 by MacNeil IP LLC 







WestherTech^ 

American Manufacturing Done Right! 
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BUYIl]b%T AUCTION CAN BE FUN. STRESS FREE & PROFITABLE. 
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September 2-6, 2015 I Auburn, Indiana I 877.906.2437 

The focus of the collector car world returns to historic Auburn Auction Park, September 2-6, for Auctions America 
annual Auburn Fall event. Held during the famous Auburn Cord Duesenberg Festival and spanning more than four 
decades, the Labor Day Weekend tradition is one of the country’s premier celebrations of the collector car hobby. The 
five-day event offers something for everyone, led by a roster of over 1000 classics, muscle cars, hot rods, exotics 
and more. In addition to four days of fast-paced auction excitement, the event provides fun for the whole family, 
including a car corral, swap meet, unique vendors, celebrity appearances and thrill-seeking automotive-themed 
activities. 

auctionsamerica.com 

Auction License: #AB1943 • Auctioneer: Brent Earlywine AU942 





Only 771 of these original Corvettes® were ever built! 


Not actual size. 

Shown in authentic Nassau Blue 


How to Burn It Up 
Without Breaking a Sweat 


The 1965 Stingray™ was the last of the mechanically fuel-injected Corvette^... a true sports carl 


I t was a watershed year for car collectors. 

1965 marked the last year that the 
Corvette® was equipped with Rochester 
Ramjet mechanical fuel injection that 
gave its 327 cubic inch small block a 
whopping 375 horsepower! What a 
beast... and what a beauty! 

Fuel injected engines didn’t reemerge until 
1982, making this 1965 ‘Vette “fuelie” a 
coveted prize for collectors. At auction, 
these gems are going for around $ 1 35,000. 

Along with monster torque, the all-American 
good looks of the 1965 Stingray™ helped 
burn the Corvette® nameplate deep into the 
fiber of sports car culture. A formable 
fusion of angles and swoops, it’s accented by bulging fenders 
and a full-length dorsal “spine” ending in its signature 
“boattail” canopy. The ‘65 Stingray™ was without a doubt one 
of the most stunning pieces of master craftsmanship in U.S. 
automotive history. 

With only 771 of these fuel-injected Vette’s made, you may 
not be able to get behind the wheel of one, but you can park 
a stunning replica of this rare road rocket on your desktop. 


Own a piece of rare muscle car history for just 
$99. No oil leaks, no dry rot — just one heck 
of a rare deal! 

Your satisfaction is 100% guaranteed. 

Test drive the 1965 Corvette® Stingray™ 
die-cast replica for 60 days. If for any 
reason you’re not completely revved up, 
simply return it to us for a full refund of 
your purchase price. But we’re sure that 
once you park this rock star on your desk 
you’ll be sold. 

Comes factory sealed in its original packaging 
in order to retain its status as a highly 
collectible item. 

1965 Corvette® Stingray™ $149! 

Offer Code Price $99 + S&P Save $50 

1-800-333-2045 

Your Insider Offer Code: CCD107-01 

You must use this insider offer code to get our special price. 

f Special price only for customers using the offer code versus the price on 
Stauer.com without your offer code. 



Pop the Hood 

Die-cast metal body features doors, hood 
and trunk that open, steerable wheels 
that roll, and four wheel suspension. 

In authentic paint color Nassau Blue 


Go from zero to 6o in wow! Our 1:18 scale die-cast metal 
replica captures the ripped lines and head-turning design of 
the ‘65 Stingray™ in striking detail from its racing-style knock 
off spinners to its rare fuel injected engine. 


SUucr 


14101 Southcross Drive W., 
(R) Dept. CCD107-01 

Burnsville, Minnesota 55337 
www.stauer.com 


Rating of A-f- 


High-quality 1:18 scale die-cast replica • intricate moving features • Detailed chassis with separate exhaust systems • Includes display stand 

Smart Luxuries — Surprising Prices™ 






W SHOWCASE 


GARAGE GEAR 



YOUR LIVING ROOM MAY GET JEALOUS. 

Premium custom metal cabinets for garages, workshops, toy barns 
and commercial spaces. Family owned and USA made. 


Premium Metal Cabinets 



Porsche S 
Panamera J| 
owner i 


FITS LIKE 
A GLOVE! 


MiCROBEAD Shipping Code 

MicrobeadCarCovers.com (CONTINENTAL USA) 

OQQ TEXT YOUR YEAR, MAKE AND MODEL 

000*WA#~l 1^9 TO 617 - 657-4212 FOR MORE INFO 
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SAMSUNG 

THE ALL-NEW 
AUTOWEEK STORE 

IS NOW OPEN! 


mmm 



Car care, accessories, garage 
gear, driving schools and more... 


■ DRIVING E PERIENCES 



shop today at 
autoweek.com/store 

AUTOWEEK 


■vfMHleHloM-etur Clisb 
$l9ftirni si Sl.4?iS 

Sti4«xtnc Slc4 Cw 

IPMI 

^ iHnspced CrrafihK Art 

Prirn® 


AUTOWEEK DIY 
EBUST 


Autoweek 
Special eblast 


Don’t miss out on your 
opportunity to fill our readers 
garages with your products! 

The Autoweek DIY eblast goes to 
more than 300,000 recipients ready 
to purchase! Spots are filling up fast 
so act now! 

The Autoweek DIY eblast is July 28, 2015 
CONTACT US TO PLACE YOUR AD TODAY! 

61 marketplace@autoweek.com B 1.800.722.7798 






A REAL WORKING HD-SCALE ELECTRIC TRAIN COLLECTION 
FEATURING SCULPTEO REPLICAS OF THE LEGENOARY INOIAN MOTORCYCLE® 
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W SHOWCASE 


GARAGE GEAR 




AUTO 



MONIAL 


Place your ad in the 
Marketplace Showcases 

“I have been advertising Stauer products 
since 2008, and Autoweek consistently 
delivers a quality audience! The readers 
are receptive to our products again and 
again. We also use Autoweek to test 
new creative because it delivers fast 
results from ad close-to on-sale date-to 
reader response." 

~ Kirsten Miller, Stauer 


CONTACT US TO PLACE YOUR AD TODAY! 


marketplace@autoweek.com 


1.800.722.7798 


(888) 996-7853 
wvwv.madulinecabinBt5.cam/A291 




To advertise in this section, please call: 800 - 72 / 2-7798 


GARAGE GEAR 



Your Insider Promotional Code: CNW402-03 

Please use this code when you order to 
receive your discount. 


How to Toll TImo 


llko a Man 


Rating of A+ 

Suuer* 

14101 Southcross Drive W., 
Dept. CNW402-03 
Burnsville, Minnesota 55337 

www.stauer.com 


Stauer Centurion 
Hybrid Watch 
Promotionol Code Price 

Only $S9 or 
two payments of 

Order now to take advantage of this 
fantastic low price. 

1 - 800 - 333-2057 


TAKE 70% OFF 

INSTANTIY! 
When you use your 
Promotional Code 


Our digital-analog hybrid 
has two sides... tough and 
tougher. Get it now for 
an unbelievable $59! 


r ' — —\ 


THE ULTIMATE IN PAMPERED PROTECTION 



MPT Classic Polish/Finish coats 
your vehicle with a slippery- 
smooth durable finish that will 
protect your vehicle from debris, 
bugs and anything mother nature 
can dish out. Experience the 
ease of maintaining a long- 
lasting high-gloss finish with MPT 
Classic Polish/Finish. 


MPT 


Dunble Umg-LssifiHt 

fbrtlBpwint fSnisttes ItKtuiSiitB 
maraaatndaBttaMs 


MPT Industries 
Dover NJ 07801 
Phone: 800-351-0605 
ww\niLmptindnstries.com 
Hours: 8:00AM to 5:00PM EST, M-F 


DRIVE IT, RACE IT, MODIFY IT 


High Performance Driving Schooi 

The Ultimate Full -Throttle Experience 

• Porsche 911* 

• Corvette C7* 

• Mustang GT* 

• Autocross 

• Skid pad 

• Threshold braking zones 
• And the race track** 

High Performance Driving Wiii Never Be the Same! 

Call today to get started. 800.221 .1131 










IT MMS A VERY 


QOODWYEAR 


SO GOODYEAftS AS WINNING PARTNERS 

The Official Tire Supplier of the 
Bob Bondurant School of High Performance Driving 


Tube 


SEARCH YOUTUBE: BOB BONDURANT 
ISBS WORLD CHAMPIONSHIP 
AND 

1364 LE MANS 


bandurant.cam 


DRIVER BOB BONDURANT S GOODYEAR 
WIN 7 OUT OF '10 RACES 
FOR THE CHAMPIONSHIP 







ALSO ENTER TO WIN 


1967 Corvette Sting Ray 

NUMBERS MATCHING FACTORY SIDE EXHAUST RADIO DELETE 
ALUM BOLT-ON WHEELS BUCK SOFT TOP 427/435HP 


2015 CORVETTE Z06 
PLUS $20,000 
Z07 Performance 
3LZ Package 
650 HP 

MORE INFO AT RMHC-CAR.COM 


Three Easy Ways to Enter NOW! 

1. MAIL: Fill out and return entry form & payment to: 

Ronald McDonald House | 7797 N. 1st St PMB #445 1 Fresno, CA 93720 

2. PHONE: Call (559) 447-6300 with your credit card 

3. ONLiNE: Visit rmhc-car.com 






Void where prohibited. Donation not required to participate in drawings. 
Winners notified by telephone and/or certified mail immediately follow- 
ing drawing. Winners are responsible for all applicable income, sales 
tax and delivery charges. Entire official rules and free entry method 
available at www.rmhc-car.com. Please allow 4 to 6 weeks to receive 
your ticket numbers by mail or 2 to 3 weeks by email. 





HAR 

BOR 


R 


ICHX 

1 QUALITY TOOLS AT 

RIDICULOUSLY LOW PRICES | 


How Does Harbor Freight 
Sell GREAT QUALITY Tools 
at the LOWEST Prices? 


We have invested millions of 
dollars in our own state-of-the-art 
quality test labs and millions more 
in our factories, so our tools will go 
toe-to-toe with the top professional 
brands. And we can sell them for 
a fraction of the price because we 
cut out the middle man and pass 
the savings on to you. It’s just that 
simple! Come visit one of our 
600 Stores Nationwide. 


SUPER COUPON 


SUPER COUPON 



I LIMIT 1 - Save 20% on any one item purchased at our stores or HarborFreight.com or by caiiing 
800-423-2567. *Cannot be used with other discount, coupon, gift cards, inside Track Ciub 
membership, extended service pians or on any of the foiiowing: compressors, generators, tooi 
I storage or carts, weiders, fioor jacks, Towabie Ride-On Trencher, Saw Mili (item 61712/62366/67138), 
' Predator Gas Power items, open box items, in-store event or parking iot saie items. Not vaiid on 

[ prior purchases after 30 days from originai purchase date with originai receipt. Non-transferabie. 
Originai coupon must be presented. Vaiid through 11/20/15. Limit one coupon per customer per day. 

I ill III III II III II mil III II III II mil nil III 


EUiiiliK 


2.5HP,21GAI.UM 
^ 125P^IVEmCAL 
air COMPRESSOR 

lot 67847 shown CantUPHUMATIC 
61454/61693 



LIMIT 1 - Cannot be used with other discount, coupon or prior purchase. Coupon good at our 
stores, HarborFreight.com or by caiiing 800-423-2567. Offer good whiie suppiies iast. Shipping 
& Handiing charges may appiy if not picked up in-store. Non-transferabie. Originai coupon 
must be presented. Valid through 11/20/15. Limit one FREE GIFT coupon per customer per day. 

Illlllllllllllllllllllllllllllllllllllllllllli 


j L 


7 FT. 4" X 9 FT. 6" 
ALL PURPOSE WEATHER 
RESISTANT TARP 

LOT 69249/69115/69137 
69129/69121/877 shovm 





PACIFIC HYDROSTAR 

1650 PSI 
|^£ PRESSURE 

10 


WASHER 


SAVE 

55 % 


llllllllllllll!llllllllllllllllll 


$399 


$7999 


LOT 69488 
1.3 GPM 
REG. PRICE 

$129.99 


reg.pr,ce$8.99 

nr HarhnrFreiaht com or by calling . od'iMui supplies last. E LIMIT 8 - Good at our stores or HarborFreight.com or by calling 800-423-2567. Cannot be used with other discount 

■ 5 - Good at our stores or n original purchase with origina rece pg,. customer per day. ^ or coupon or prior purchases after 30 days from original purchase with original receipt. Offer good while supplies last, 

jpon or P™ cmpon must be Non-transferabie. Original coupon must be presented. Valid through 1 1/20/1 5. Limit one coupon per customer per day. t 


LIMIT 5 - Good at our stores or HarborFreight.com or by calling 
800-423-2567. Cannot be used with other discount or coupon or prior 
purchases after 30 days from original purchase with original receipt. 
Offer good while supplies last. Non-transferabie. Original coupon must be 
presented. Valid through 11/20/15. Limit one coupon per customer per day. 



3001b. 

Capacity 


PNEUMATIC 

ADJUSTABLE , - - 

ROLLER SEAT { RAPID PUMP< 

PITTSBURGH^ 




POWDER-FREE NITRILE GLOVES 
HRRDY' PACK0F10D 


SAVE 

so % 


LOT 46319 shown I 
61160/61896 

$1999 

^ REG. PRICE $39.99 

lllllllllllllllllllllilllllllllllllllllllllllllll 

by calling 800-423-2567. Cannot be used with other discount J 


. Weighs 
74 lbs. 


3 TON HEAVY DUTY 
STEEL FLOOR JACK 

lot 69227/62116/62584 
62590/68048 shown 


• 5 mil. thickness 


SAVE 

45 % 


LIMIT 5 - Good at our stores or HarborFreight. 
or coupon or prior purchases after 30 days from original purchase with original receipt. Offer good while supplies last. 
Non-transferabie. Original coupon must be presented. Valid through 11/20/15. Limit one coupon per customer per day. 




YOUR CHOICE! 

$049 

REG. PRICE $11.99 

[lllllllllllllllllllllllllllilllllllllllllllllli 


MEDIUM 

LOT 

68496/61363 

LARGE 

LOT 

68497/61360 

X-LARGE 

LOT 61359 
68498 shown 




3 r HarborFreight.com or by calling 800-423-2567. Cannot be used with other discount 

I with original receipt. Offer good while supplies last. 

|h 11/20/15. Limit one coupon per customer per day. 


SAVE 

$55 


VEHICLE] 
POSITIONING I 
WHEEL DOLLY I 

• 1250 lb. Capacity ' 
LOT 67287/62234 j 
61917 shown I 

$ 6499 ; 

REG. PRICE $119.99 1 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 


HTTSBUMiT , 

lot 69331/68998 shown , 


$ncp 


* WINNER ★ 

- Truckin' mgaiine 


26", 4 DRAWER 
TOOL CART 

US^EDERJU. 


AYE 


LOT 95659 shown 
61634/61952 

• 580 lb. Capacity 


2888936-$ 


I LIMIT 3 - Good at our stores or HarborFreight.com or by calling 800-423-2567. Cannot be used with other discount J 
^ or coupon or prior purchases after 30 days from original purchase with original receipt. Offer good while supplies last. J 
I Non-transferabie. Original coupon must be presented. Valid through 11/20/15. Limit one coupon per customer per day. | 


4-1/2" ANGLE GRINDER] 
diillmoster-, 




lot 60625 shown I 
69645/95578 


1 Him 1 3© 3 ^ ^ ^ no ocey Cannot be used with other discount ^ 

REDUCTABLE AIR HOSE REa 
WITH 3/8" X 50 FT. HOSE 

CENTBAl I 


ftso $9999 

lilllllllllllllilllllllllllllllllllllllllllllil 


REG. PRICE 

$279.99 



PIIEUMATIG 


SAVE 

& 


69265/62344 I 


llllllllllllllllllllllllllllllllllllllllllllllllll 


90 $59^^ 


2888'$ 988 

LIMIT 5 - Good at our stores or HarborFreight.com or by calling 800-423-2567. Cannot be used with other discount 
or coupon or prior purchases after 30 days from original purchase with original receipt. Offer good while supplies last. 
Non-transferabie. Original coupon must be presented. Valid through 1 1/20/1 5. Limit one coupon per customer per day. 

. Yi 95 \b'_ capacity 

Ha»i|uasisv 4 FT. X 8 FT. 

HEAVY DUTY FOLDABLE 
i UTILITY TRAILER 

LOT 62170/62648 
62666/90154 shown 

• DOT certified 



28897389 


REG. PRICE 

$149.99 


llllllllllllllllllllllllllllllllllllllllllllllllll 


7^-1 S 


$25999 

REG. PRICE $399.99 



• 100% Satisfaction Guaranteed • No Hassie Return Poiicy 

• Over 25 Miiiion Satisfied Customers • Lifetime Warranty on Hand mms 

• 600 Stores Nationwide 

• HarborFreight.com 800-423-2567 













RM AUCTIONS Lie. NO. 84391 



1958 FERRARI 250 GT CABRIOLET SERIES II PROTOTYPE Coachwork by Pinin Farina; Chassis no. 1213GT 
1952 JAGUAR XK120 SUPERSONIC Coachwork by Ghia; Chassis no. 679768 
1961 ASTON MARTIN DB4 Chassis no. DB4/580/L 


REGISTER TO BID: MONTEREY, AUGUST 13-15 



RM AUCTIONS 


Sotheby's 


www.rmsothebvs.com/monterev 


CORPORATE +1 519 352 4575 CALIFORNIA +1 310 559 4575 UK +44 (0) 20 7851 7070 


W SHOWCASE 


GARAGE GEAR 



21st century. 


.. Works with the factory radio and options. 
^Matches the interior. 

^^etains the cargo space. 

For specific models of Chevy, Ford, 
Dodge, GMC and Jeep. 




VSS installed under the seat of a Chevy Silverado 




miCKER. 

VEHICLE SPECIFIC SOLUTIDHS 


I : r" 
/ 


Shop at www.kicker.com/VSSf or see an authorized KiCKER retaiier. 

/kickeraudio 


DRIVE IT, RACE IT, MODIFY IT 



(888) K1 -KARTS \ K1SPEED.mm THE PLACE TO RACE! 

LOCATIONS NATIONWIDE 




0 2015 S: ILLWATL-lFl itJtGNS 








To advertise in this section, please call: 800 - 722-7798 






Sports & Imports 


Sports & Imports 


MOTORING 


Calling All Cars 


Sports & Imports 


4 Wheel Drive 


1 966 Mercedes 250SE 

Magnificently restored and possi- 
bly the finest example of a 250SE 
in the world. This California car 
is complete with owners manual, 
tool kit and jack. Ready for the 
road or concours. 


1963 Mercedes-Benz 300SL 

The second to last 300SL ever 
built. Rare all-alloy engine. 
Complete with Mercedes-Benz 
Zertifikat, and Fahrzeug-Data 
card, original hardtop, luggage, \ 
books, tools, spare and jack. I 


1948 Norton International 

Fresh from a complete, concours 
level restoration by Quail winner 
and British bike guru. Bob Ives, 
this Model 30 is a Best of Show 
and class winner. Comes com- 
plete with books and tool kit. 


1971 Alfa Romeo GTV 

This collector-owned car is stag- 
geringly well documented with 
over twenty years of uninter- 
rupted paperwork. Comes with 
shop, maintenance and owner’s 
books, tool kit, jack and spare. 


Driven by David Pearson in his 
1968 championship NASCAR 
season. Built by Holman Moody 
expertly restored by Steve 
Gantz. Powered by a 427ci Ford 
FEV8. Historic racing eligible. 


1968 Ford Torino 


Custom designed, engineered and 


fabricated single car Canepa Con 


Canepa is interested in purchasing the highest quality 
original and restored automobiles. Please contact us. 


20 1 0 Freightliner Transporter 


cept Transporter. Integrated lift 
system, state-of-the-art security 
system and luxurious seating for 
five.Terrifically easy to drivej 


CMe^Om 831.430.9940 


The World's Largest For-Sale-By-Owner 
Marketplace Featuring Luxury, Sports, 
Classic & Exotic Autos PLUS Hi-End RV's 
Buyers & Sellers Call 


1-800-546-8457 | www.cacars.com 


We Will Buy Your Porsche. 

Porsche New & Certified Pre-Owned Vehicles 
European Delivery Specialists 
See us at: bend.porschedealer.com 


1-77 Exit 5 Tyvola Rd. 1-40 Exit 213 Guilford College 
416 Tyvola Rd 5603 Roanne Way 

Charlotte, NC 28217 Greensboro, NC 27409 

(704)535-7100 (336)294-0200 

www.foreigncarsitalia.com 


4900 Scotts Valley Drive . Scotts Valley . CA . 95066 


2015 CORVETTES & Z06’s IN STOCK 

Factory Orders, Huge Allocation! Taking 
Deposits on 2016 Z06’s. Contact Kevin 
Will At: Kevin_will@lesstanford.com Or 
Call: (866)401-8388 


Cayman GTS Demo - Available! 

2016 Cayennes GTS - Available! 

2016 Porsche Macan S - Orders 
2016 Macan Turbo - Orders Available! 

2015 911 GTS Cabriolet - Demo! 

2015 Cayenne V6 - Orders Available 
2014 911 Turbo S - Certified! 

2014 911 Carrera 4S Cabriolet - Special! 

2011 911 S Cabriolet - Certified 

2011 Manual Transmission Cayenne - Consigned 

2003 C4S Coupe - Just In 

Certified Type 991’s - Just In! 


1 956 Porsche Speedster 

This Willhoit built show winner 
has had a complete mechanical 
and cosmetic restoration. Up- 
grades include a 152 hp, I925cc 
twin plug engine with EFI. Comes 
with tools, books, and luggage. 


Porsche of Bend 

Bend, Oregon 

541-382-1711 Ask for Porsche Sales 

reneverbrugge@kendallauto.com 

cccmanagement@kendallauto.com 


1989 JEEP GRAND WAGONEER - Gor- 
geous Baltic Blue/Sand Int, 63K Mi, Never 
Rust, Completely Serviced, Reconditioned, 
Detailed, Ready To Enjoy, $39,900, Steve 
(262)391 -3570 or jwinkel37@msn.com 


In Stock 


$ 218,280 

$ 209,083 

$ 116,485 

$ 113,522 

284,000 

$ 299,000 

$ 398,000 

$ 339,000 

$ 259,000 

$ 198,000 

$ 98,500 

$ 140,133 

$ 164,000 

$ 72,947 

$ 60,000 

$ 99,899 


SLOANCARS.COM Since 1976 

Largest Selection Vintage Air Cooled Porsches in USA 
’80 91 1 SC Targa Light Blue/Tan 1 00% Orig. 53k mi. 

’83 91 1 SC Cabriolet Red/Black 1 00% Orig. 1 5k mi. 

’87 91 1 Turbo Coupe Red/Black 100% Orig. 14k mi. 

’94 3.6 Turbo Flachbau Red/Tan 1 00% Orig. 2k mi. 

’94 3.6 Turbo S Flatnose Black/Gry 100% Orig. 1 6k mi. 
’97 Turbo S Coupe Arctic Sil/Black 1 00% Orig. 9k mi. 
’97 Turbo S Coupe Black/Black 100% Orig. 6k mi. 
’97 Turbo S Coupe Black Met/Gry 100% Orig. 17k mi. 
richard@sloancars.com (203)675-3235 CT 


Factory Authorized Dealer 


20 1 5 Aston Martin Vantage GT 


2015 Aston Martin DB9 Coupe 

Black/Red 

2015 Aston Martin DB9 Coupe 

White/Tan 

2015 Aston Martin Vantage GT 

Black/Black 

2011 Audi R8 5.2 

Black/Black 

2013 Ferrari 458 Spider 

Blue/Tan 

2013 Ferrari 458 Spider 

Black/Cuoio 

2014 Ferrari FI 2 Berlinetta 

Red/Cuoio 

2013 Ferrari F 1 2 Berlinetta 

Silver/Black 

2014 Ferrari 458 Italia 

Red/Black 

2010 Ferrari 458 Italia 

Red/Black 

2004 Ferrari 360 Modena Spider 

Yellow/Black 

2006 Ferrari F430 Spider 

Red/Tan 

2008 Ferrari F430 Spider 

Black/Black 

2014 Audi RS5 Convertible 

Red/Black 

2014 Chevrolet Corvette Stingray 3LT 

Black/Red 

2004 Lamborghini Gallardo LP560-4 

Silver/Black 


LAND ROVER DEFENDERS - ’93-’97, 90’s 
& 1 1 0’s In Stock. See us on the web at: 
www.CopleyMotorcars.com (781 )444-4646 
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W MARKETPLACE 


Accessories 



Care & Cleaning Products 


WeatherTech^ 

Automotive Aooessories 


Cargo/Trunk Liner 


TechCare 


^ Laser Measured 

FloorLiner™ 


Accessories Available for 

Acura • Audi • BMW • Buick • Cadillac • Chevrolet • Chrysler • Dodge • Ferrari • Ford • GMC • Honda • Hummer • Hyundai • Infiniti 
Isuzu • Jeep • Kia • Land Rover • Lexus • Lincoln • Maserati • Mazda • Mercedes-Benz • Mercury • Mini • Mitsubishi • Nissan 
Oldsmobile • Plymouth • Pontiac • Porsche • Saab • Saturn • Scion • Subaru • Suzuki • Toyota • Volkswagen • Volvo • and more! 

Order Now: 800-441-6287 

American Customers 

1 WeatherTech.com 

1^1 

■ WeatherTech.ca 



European Customers 
WeatherTechEurope.com 


©2014 by MacNeil IP LLC 


Wheels & Tires 


CHROME YOUR ALUMINUM WHEELS - 

From $89. 3 year warranty/ re pairs available. 
www.chromeyourwheels.com (909)595-01 44 

CHROME WHEEL EXCHANGE - 5 Year 
Warranty. Can Also Do Your Wheels. Donna 
(800)394-7008 www.wheelcreationsplus.com 
'CHROME IS DIFFERENT’ 


MISCELLANEOUS 

Opportunities 


SYNTHETIC OIL Dealerships For $75.00 
Part-Time Business w/High Income 
Potential. FOR MORE INFORMATION: 
lubedealer.com/superiorsyntheticsllc 


Positions Available 


ALL GERMAN AUTO - A California Shop, 
Seeks Full Time Porsche Technician, 
Previous Porsche Experience A Must, Send 
Resume To: agaadmin@allgermanauto.com 


Services 


NEED TO TRANSPORT YOUR CAR? Let Us 

Do The Legwork. Open or Enclosed Carriers, Near 
Or Far. We Work w/ Over 100 Transport Compa- 
nies To Get You The Best Price & Scheduling. 
TRANSPORT MASTERS (561)482-7789 (FL) 

TRANSPORT AUTO OR BOAT ANYWHERE! 

Experienced Open or Enclosed Transporters. 
Black Lab Transport. (954)309-3305 



C6 CORVETTE - Built By Katech, Race In 
SCCA T1, GT2, NASA T1, T2 Or Awe- 
some Track Day Car, Fresh Eng & Drivetrn, 
SCCA Log Book, Lg Spares Pkg Inc, Truck 
& Trailer Also Avail, jimbar22@comcast.net 



1979 MERCEDES 450 SLC- Silver w/Blue 
Multi Intr, Sunroof, CD, 47.5K Mi, Unusually 
Clean, No Excuses, $14K. Call (504)288-2635 



Place your ad in the 
Marketplace Showcases 

“Just a note to say thank you. I appreciate all of your help in 
placing automobile ads in Autoweek Marketplace. My ads have 
been amazingly successful. Not only have I been able to sell all 
the classic cars that you have listed for me, but I have had the 
pleasure of dealing with some of the nicest people. My cars sold 
in Las Vegas, Key West and two towns away from my home. One 
even ended up in a world-class collection, thanks to Autoweek. 

I have owned many classic cars over the years, and because of 
your help, I have been able to enjoy a car for a period of time and 
know that when the time came to move onto the next that there 
was an easy and efficient way to market the automobile and 
connect with fellow enthusiasts.’’ 

-Joe Moccia 

CONTACT US TO PLACE YOUR AD TODAY! 

m nnarketplace(gautoweek.conn B 1.800.722.7798 

















MONTEREY i 

HYATT REGENCY MONTEREY HOTEL & SPA • DEL MONTE GOLF COURSE ■ MONTEREY, CA 



TD BE OFFERED.. 2D06 MASERATI MC12 - THE ONLY E](AMPLE BUILT IN THIS COLOR - S/N 0U5GI TO B I D 



TO BE OFFERED...13B9 FERRARI F40 ■ 0,917 KILOMETERS SINCE NEW ■ S/N B0727 TODAY 
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COMPETITION 


GLOBAL RALLYCROSS NASCAR FORMULA ONE INDYCAR 



CROSSOVER 

APPEAL 


KEN BLOCK DELIVERS HIS OWN 
BRAND OF ENERGY BOOST TO 
RED BULL GLOBAL RALLYCROSS 

BY ALANIS KING 


□ KEN BLOCK KNOWS points standings. 

how to attract attention, GRC's short races and fast- 

and Red Bull Global paced television production cater 

Rallycross wants to be noticed. to the depreciating average attention 

Sounds like a perfect fit. span of youth, and Block's style 

Having already made millions in fits right into this mold. The zebra 

the skateboarding and snowboarding stripes, the galaxy themes, the 

business, the 47-year-old DC Shoes social-media presence and Web 
founder these days applies his pro- design — each outward piece of 

motional expertise to motorsports. Block's persona seeps into the 
And when it comes to being the face nearly 5 -year-old GRC, enabling 

of the Red Bull Global Rallycross the series to reach a wider audience, 

series, the key is staying relevant "We've been able to (use social 

to the sport's young energy-drink- media and exposure) and be very 

guzzling fans. successful at it — ^probably one of the 

"Whatever motorsport that I'm most successful rally and rallycross 

in. I'm trying to do the best to pro- teams in the world," Block said, 

mote it, " Block said during a break "I'm pretty proud of what we've 

in the action at a recent event in been able to do." 

Daytona Beach, Fla. "I do this stuff Block's success on the motor- 

because I love it." sports and business fronts makes 

Block is also a big fan of winning, him a valuable asset to GRC, says 
both in business and on-track. series co-founder and chief operating 

Through four of 12 scheduled officer Chip Pankow. He says that 

GRC races. Block was first in the the series' top drivers like Block, 



RED BULL CONTENT POOL (3) 



Tanner Foust, Brian Deegan and 
Bucky Lasek all exhibit a key ingre- 
dient to the sport's growth by bring- 
ing in already existing fan bases. 

"This sport is really young," 
Pankow said, "and one of the ways 
we've been able to grow so quiekly 
is by having a buneh of great eross- 
over athletes who have eome into 
the sport. When you have big eross- 
over athletes, they also bring eross- 
over fans. And we've tried to build 
a sport that (when) erossover fans 
see, they immediately understand 
and they immediately like." 

Partieipating in rallyeross eham- 
pionships, rallies on the world stage 
and Gymkhana is "a dream eome 
true" in Bloek's eyes, stemming 
from an interest that took root at 
a young age. 

"I just wasn't that interested in 
Ameriean motorsports," Bloek said. 
"I really enjoyed rally — the way that 
the ears jumped and slid, were in 



snow and deserts of Afriea, all 
these different things — and it's 
just what interested me kind of 
most of my life." 

Bloek was bitten by the rally 
bug in his 30s, and he took his 
skills all the way to the Rally 
Ameriea National Championship 
series in 2005. Competing with his 
own independent team and elaim- 


ing Rookie of the Year honors, 

Bloek edged out faetory-baeked 
Travis Pastrana for the fourth-plaee 
slot in the standings. 

"I just really, thoroughly enjoyed 
it," Bloek said. "I had a little bit of 
natural talent, and I just knew how 
to work really hard to try and devel- 
op it more. Ever sinee then. I've just 
pushed really hard every year to try 


Top: Ken Block 
celebrates on 
the podium after 
winning the finals 
at Red Bull 
Global Rally- 
cross in Fort 
Lauderdale, Fla. 
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and be the best driver that I ean." 

Feeling ^'extremely lueky" to 
diseover his driving talent, the skills 
of businessman and wheelman 
beeame one. Raeing against eom- 
petitors whose only foeus is on 
the traek in front of them, Bloek's 
endeavors have required the driver 
to learn to ^'segment all the different 
things'' he does. 

"I enjoy the business side of 
things and I enjoy the ereative side 
of things," Bloek said. "I also have 
a great family with three young kids 
and an amazing wife. To try and bal- 
anee all that some days ean be quite 
diffieult, but I think we've found 
some good ways to do it. 

"I've had years where I've had too 
mueh going on, and it kind of affeet- 
ed the raeing. I've learned how to 
deal with that so I ean really set 
myself up to try and win." 

Fighting for wins in eompetition 
and elevating produet sales with 



Ken Block, 
Sebastian 
Eriksson and 
Steve Arpin 
stacked the 
podium at Red 
Bull Global 
Rallycross in 
June at Daytona 
Beach, Fla. 
Below: Block 
storms the track 
at an event in 
Fort Lauderdale, 
Fla., in May. 


ehart-topping Gymkhana videos 
for nearly 1 1 years, Bloek says he's 
fortunate. Despite a late start to his 
eareer, the driver plans to eontinue 
behind the wheel as long as physi- 
eally possible. 

"I've had an amazing business ea- 
reer and now I'm having an amazing 
raeing eareer," Bloek said. "I wish I 
had started when I was younger. But 


sometimes, life eomes at you in 
unique ways you don't expeet, and 
you just make the most of it." 

Those around Bloek reeognize 
his integral role in the growth of 
GRC. Fellow eompetitor Foust, a 
"Top Gear" host whose fame out- 
side of GRC serves a similar pur- 
pose, said the fun, video game-like 
sport forges a "good eonneetion" 
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with each of their fan bases. 

^'His fans, the people who 
know who he is, are people who 
like to have fun in cars," Foust 
said. “I think those fun-loving fans 
who have a common hackhone of 
being a car enthusiast — as soon as 
they see a sport like rallycross, 
they're hooked." 

Block doesn't believe rallying 
is limited to action-sports fans and 
car enthusiasts like himself. 

A member of the self-termed 
"ADD Generation," the driver 
said the potential of GRC and its 
appeal to the modem consumer 
span the globe. 

"I really think that it's set up 
to potentially be the next big motor- 
sport," Block said. "Not only do 
I love participating in it, but I love 
being a part of it and seeing it grow, 
and seeing the fans enjoy what we 
do and want to come out and see 
it rnore."!^ 




LEARNING 
A NEW GAME 

CHIP GANASSI RACING LEARNING 
GLOBAL RALLYCROSS ON THE FLY 


■ CLASS IS IN SESSION 
this year at Chip Ganassi 
Racing. The classroom is the 
Red Bull Global Rallycross 
series, as several members of 
Ganassi’s racing operation 
learn a new game. 

The compact, production- 
based cars of Global Rally- 
cross. The multi-surface 
courses. The competition. 
Even attending a GRC 
race-it’s all a new experience 
for a majority of the CGR 
Rallycross team, a mix of in- 
ternally chosen team mem- 
bers whose experience lies 
mainly with stock cars and 
endurance racing. 

To bridge the knowledge 
gap for the mostly NASCAR- 
based crew, Ganassi tabbed 
veteran rally engineer Carl 
Goodman. 

“You look around (the 
garage), and there’s not a sin- 
gle person who’s not work- 
ing,” said CGR Rallycross 
driver Steve Arpin. “Every- 
one’s working, and every- 
one’s getting something 
done. Each guy complements 
the other guys’ weaknesses. 


so it works out, honestly." 

Arpin-sitting at No. 6 in 
the series’ points standings 
for the drivers’ championship 
at press time-calls Brian 
Deegan and Jeff Ward his 
teammates. 

Working with a “never give 
up, just keep going" ethic de- 
rived from years in NASCAR, 
the group has done well to 
handle its transition to an 
unfamiliar car and discipline, 
according to Goodman. 

“They’ve been in racing for 
years at a very high, profes- 
sional level, so there’s noth- 
ing I’m teaching them in that 
respect," Goodman said. “At 
the moment, I know more 
about the car than they do." 

Sharing his wealth of 
knowledge gained from 1 0 
years as a rally engineer for 
M-Sport, Goodman says that 
the group has adapted well. 

“The nature of NASCAR- 
it’s the very small details that 
ultimately make the big differ- 
ence. And a lot of rallying 
and rallycross is more in the 
broad strokes," Goodman 
said. “The NASCAR guys. 


they’re well turned out when 
it comes to detail, preparation 
and being ready to go." 

The NASCAR experience 
crosses over in more ways 
than one, as Goodman de- 
scribed the intensity of GRC 
to be “on par with what the 
NASCAR guys see on a 
Friday with practice and qual- 
ifying’’- generally short stints 
on-track with a lot of garage 
activity in between. 

“In general, I would say 
they’ve been very well pre- 
pared," Goodman said. 

“(The car does) come back 
covered in dirt and mud a 
lot more than they’re used 
to. (But) the work ethic, the 
experience-everything has 
translated very well. 

“Really, we’re learning a lot 
every race weekend," Good- 
man said. “They bring all of 
their race experience, I bring 
some car experience and we 
all learn together when it 
comes to GRC racing." -AK 

Editor’s Note: Alanis King, 
19, is pursuing a Bachelor 
of Journalism degree at 
the University of Texas 
at Austin and hails from 
Bryan-College Station, 
Texas. She has covered 
NASCAR, Red Bull Global 
Rallycross and Late Model 
racing. Her work appears at 
National Speed Sport News 
and Race22.com 
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MAKING A NAME 
FOR HIMSELF 

YOUNG TODD GILLILAND IS ON FAST TRACK TO 
FOLLOW IN DAD'S AND GRANDPAS FOOTSTEPS 


BY ANDY MARQUIS 

□ THIRD-GENERATION RACER 

Todd Gilliland is finding the best way 
to make a name for himself is to win raees. 
Gilliland turned heads May 1 7 when he 
beeame the youngest raee winner in the 
ARCA Raeing Series' 62 -year history — 
a series one step from NASCAR. 

Gilliland's Toledo (Ohio) Speedway win 
eame just two days after his 15th birthday, 
and his dad, Sprint Cup driver David 
Gilliland, was there to wateh. It was 
the younger Gilliland's ARCA debut. 

The teen predominantly raees Late 
Models in the Southeast. He hopes to 
aehieve the type of stoek-ear raeing sueeess 
his father has enjoyed and his grandfather, 
1997 NASCAR Winston West Series 
ehampion Buteh Gilliland, experieneed. 

Gilliland pieked up his first eareer 
Late Model win at Southern National 
Motorsports Park in North Carolina in 
Mareh. While that win got him some 
attention, his ARCA triumph driving 
for Venturini Motorsports really boosted 
his profile and his eonfidenee. 

"It was erazy," Gilliland said. "It proba- 
bly opened a buneh of peoples' eyes. It was 


an off weekend for my dad (who drives for 
Eront Row Motorsports), so a lot of people 
were watehing it. It added something big to 
my resume to help me stand out." 

David Gilliland, 39, said his son has 
always wanted to raee. 

"Raeing was definitely in his blood," 
said the elder Gilliland. "When he said he 
wanted to raee, he was young. I was exeit- 
ed beeause I raee, and it's something we 
eould do together. As mueh as I've enjoyed 
the sueeess he's had, I enjoy the time we 
get to spend together and things I've been 
able to teaeh him and wateh him learn." 

Gilliland has been raeing sinee he was 5. 
He says there ean't be any fear when he's 
behind the wheel. 

"You know, when you get inside a ear, 
there's always that risk, but you know 
your safety stuff is the best it ean be," 
said the quiek-rising prospeet. 

Gilliland hopes to make another ARCA 
start and maybe even raee in the NASCAR 
KStN Series this year. 

His parents know there are inherent 
risks but are totally behind him. 

"I feel really good about the safety of our 
sport," David Gilliland said. "Anything 
ean happen, and we feel like we do the best 



we know how on the safety side. (Still), 
you're worried about that. ... He ean 
possibly get hurt or struggle." 

Added Gilliland's mom, Miehelle: "I 
know this sounds funny eoming from a 
mom, but it's never been about the fear 
faetor or danger of it. I think I didn't want 
him to do it beeause it's expensive and it's 
time eonsuming and it's a tough sport." ^ 

Editor’s Note: Andy Marquis, 27, is a 
motorsports writer from St. Charles, 

Md. He began covering auto racing in 
2008 while attending the College of 
Southern Maryland. He is managing 
editor of RACE22.com, focusing on 
short-track racing. 



YOU DRIVE INTO A 
DOWNPOUR. TIME TO 



9 take cover 
IP take control 



THE NEW BFCOODRICH g-FORCE' COMP-2' A/s 


Our best ultra-high performance all-season tire ever is made 
for Playground EarthT but it’s not made for everyone. Are you 
driver enough? If so, find yours at bfgoodrichtires.com 


BFGoodricn 
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ALL IN THE FAMILY 

TOYOTA ON A MISSION TO KEEP NASCAR FUTURE STARS 
ERIK JONES AND CHRISTOPHER BELL IN THE RACING FOLD 



BY MATT WEAVER 

OVER THE PAST 
several years, Toyota 
Raeing Development has 
collected some of the most 
impressive prospects in the 
recent history of NASCAR. 
Most notably in that group 
are Erik Jones and Christopher 
Bell — highly regarded young- 
sters destined for the Sprint 
Cup Series. 

Before Jones and Bell, 
Toyota also had some 
kid named Kyle Larson 
in its stable. 

Losing Larson became 
the impetus for the manufac- 
turer to strengthen its develop- 
ment pipeline and keep top 
prospects barreling toward 
Toyota's two Cup teams — 

Joe Gibbs Racing and Michael 
Waltrip Racing. 

In February 2012, Chip 
Ganassi Racing and Chevrolet 
lured Larson away from 
Toyota, which had partially 


funded his development as a 
US AC standout with Keith 
Kunz Motorsports. At the 
time, Toyota had an informal 
relationship with Larson 
and no official contract. 
Ganassi beat out several 
NASCAR team owners for 
Larson's services, including 
Rick Hendrick. 

Ganassi was simply able to 
provide Larson the quickest 
path to the Sprint Cup Series, 
and that served as a wake-up 
call to TRD president and gen- 
eral manager David Wilson. 

Wilson had shopped Larson 
to MWR and JGR, but both 
teams simply got beat by 
Ganassi and spotter/scout 
Jeff Dickerson, who ultimately 
sold Ganassi on the idea 
of signing the successful 
open-wheeler. 

After losing Larson, Wilson 
resolved to never allow anoth- 
er top prospect like Larson 
slip through his fingers the 
same way. 


"That was definitely a 
wake-up call," Wilson said. 
"We had to step back a little 
bit. Manufacturers have al- 
ways struggled with real devel- 
opment programs since we 
don't run teams. I can't say 
that we have a formal program 
at TRD, but what Kyle ended 
up doing was definitely a 
disappointment to us. ... 

Since then, we've been 
more proactive." 

Enter Jones and Bell. 

Jones, 19, first rose to 
prominence in December 
2012 when he defeated Kyle 
Busch head to head in the 
Snowball Derby in Pensacola, 
Fla. — the nation's most presti- 
gious asphalt Super Late Model 
event. Wilson says Busch 
became a Jones fan from that 
moment forward, lobbying 
TRD to support the young 
driver for the NASCAR 
Truck Series and beyond. 

Jones again had people tak- 
ing notice when he won the 


NASCAR Truck Series race 
at Phoenix in 2013 when he 
was just 1 7 years, 5 months 
old — the youngest driver up 
until then to win a race in 
that series. 

"I remember having a meet- 
ing at Homestead, right after 
Erik had won Phoenix (in 
Trucks), with (TRD executive) 
Allen Miller and Joe Gibbs, 
trying to sell Erik to Coach 
(Gibbs)," Wilson said. "He 
wanted to see how (Jones) 
responded to a full schedule 
in Trucks. I don't think we've 
ever seen a driver with so little 
experience do so well, so fast." 

Wilson might have lost out 
on Larson three years ago, but 
Toyota might have found an 
even better version of the same 
driver in Bell. The 20-year-old 
Bell actually replaced Larson at 
Keith Kunz Motorsports when 
that seat opened up in 2013. 

While TRD doesn't have 
an official development pro- 
gram, Kunz has Toyota ties 





and receives mechanical sup- 
port from the manufacturer. 
After developing both Larson 
and Bell, Wilson plans to keep 
an eye on their program more 
than ever before. 

Bell has split his time this 
season with both Kunz and 
Kyle Busch Motorsports, 
where he is piling up victories 
in every type of machine he 
pilots. Bell has also followed in 
Jones' footsteps by transitioning 
from Super Late Models to 
NASCAR — making his Truck 
Series debut in June at Iowa 
Speedway with the Gibbs satel- 
lite team. He finished fifth at 
Iowa and showed the same abil- 
ity that earned him the compar- 
isons to Larson back in 2012. 

Pete Willoughby, co-owner 
of Kunz Motorsports, never 
thought there would never be 
another Kyle Larson. 

“I almost feel stupid saying 
this because Lve never seen 
anyone like Larson," Willough- 
by said. "We haven't seen 
the real Larson in NASCAR 
yet. But with that said, I 
think Chris is just as good — 
and maybe even better 
than Larson." 

That's exactly what Wilson 


Christopher Bell 
(opposite far left 
and wearing hat) 
ended up with an 
impressive fifth- 
place finish in his 
Trucks debut. Erik 
Jones (opposite 
wearing sunglas- 
ses and above) 
joins Bell as one 
of TRD’s most- 
prized younger 
drivers. Bell is 20, 
Jones only 1 9. 


and Toyota are banking on 
over the next several years. 

While the manufacturer 
appears set with 30-year-old 
Busch as their cornerstone 
NASCAR Sprint Cup Series 
driver at JGR, the rest of the 
TRD lineup is aging. Matt 
Kenseth is 43, Clint Bowyer 
36, Denny Hamlin 34 and Carl 
Edwards 35. 

Jones and Bell appear to be 
next in line. 

"We have an involvement 
with our partners at Gibbs and 
Waltrip," Wilson said. "We 
don't profess to have the experi- 
ence to dictate a timeline to the 
Sprint Cup Series, but we do 
utilize our collective resources 
to prepare them. 

"I feel like we're doing a 
much better job there than we 
ever have before." ^ 

Editor’s Note: Matt Weaver, 21, 
is a former racer who began 
covering the sport while in 
college at the University of 
South Alabama. He has cov- 
ered all levels of racing for 
several Web outlets and is a 
frequent contributor to Sirius 
XM Satellite Radio and NBC 
Sports Radio Network. 
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AMERICAN DRIVER 
HOPEFUL, READY AND 
WAITING FOR CALL TO 
FORMULA ONE 


BY JOEY BARNES 


□ ALEXANDER ROSSI CAN HELP 
make Eormula One relevant in 
Ameriea, but a former IndyCar ehampion 
says the 23 -year-old driver might be looking 
down the wrong path. 

Rossi, a GP2 driver from Cahiomia, is 
on the short list for one of the two Haas El 
Team rides for 2016. Also )?^lieved to be on 
that list are El veterans Esteban Gutierrez, 
Nieo Hiilkenberg and ^rgio Perez. 

Even NASCAR and IndyCar veteran 
Daniea Patriek's name may be in the 
diseussion for Ameriean team owner 
Gene Haas, who hopes to make his 2016 
driver announeement late this summer. 

Past IndyCar ehampion and eurrent team 
owner Bobby Rahal, however, says Rossi 
might be better off foeusing his attention 
on Ameriean open- wheel raeing. Having 
been the head of Jaguar's El program in 
2000, Rahal has been eritieal of El and sees 
more potential for Rossi to raee in Ameriea. 

"At some point, I think he needs to turn 
his eyes this way (toward IndyCar) if he 
wants to make a eareer, beeause the reeord 
is not positive for Amerieans sueeeeding, 
eompeting in Formula One," said the 1986 
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Indy 500 champion. 'Tormula One is 
about how much money do you have, 
not how good are you. In this country, 
hell have far more value winning the 
Indianapolis 500 than hell have winning 
the Formula One championship." 

Rahal went the route of Formula 
Three before a brief two-race stint in 
FI in 1978 prior to returning to race in 
America. He went on to win CART 
titles in 1986, '87 and '92. 

"Unless you're with one of the top 
teams, you're never going to be able to 
show what you ean do," Rahal said. 

The diffieulties of an Ameriean raeing 
in Europe are not lost on Rossi. 

"I think it goes to show that Ameriea 
and Americans have been a little bit jaded 
by Formula One and some of the stuff 
that's gone on," Rossi told Autoweek. 

"It is a very diffieult environment. I think 
that it ean be discouraging for a lot of peo- 
ple, but at the end of the day, it is the pin- 
naele of motorsport. It is the ultimate goal 
for everyone. 

"It's something that everyone tries 
being a part of and aehieving at one point. 

I think that it's easy to get frustrated and 
to get down about the things that ean hap- 
pen, but it is important to keep pushing 
through the obstaeles. 

"What I've been trying to do is persist 
over there (in Europe) through the good 
times and the bad times and just kind 
of try and make the goal a possibility, 
and I think we are going to be very elose. 
Europeans just want the results. If you ean 
prove to them that you are eapable of get- 
ting the results, whether you're Ameriean 
or whatever, I think the possibility of get- 
ting to El is greatly inereased." 


Rossi, a former El test driver for 
Marussia and Caterham, nearly made 
his FI debut last season with Marussia 
as a replaeement for the injured Jules 
Bianehi at the Russian Grand Prix. How- 
ever, the team deeided out of respeet for 
its injured driver to only run one ear. 

It was another ehapter in a frustrating 
journey to the FI grid. Going into 2015 
and without an FI ride, he even eonsid- 
ered a move to the Verizon IndyCar Series 
with Dale Coyne Raeing. However, 

Raeing Engineering, one of the premier 
teams in the European GP2 Series, eame 
ealling, and Rossi answered. 

The only American to win in GP2 
(Abu Dhabi in 2013), Rossi is second in 
this year's standings, following a runner- 
up finish at Silverstone. He trails MeLaren 
test driver Stoffel Vandoorne. That's fine, 
but his sights are set on FI. 

"It's obviously something you think 
about, being an Ameriean and (it being) 
an Ameriean team," Rossi said. "There 
are a lot of things for me that would be a 
dream scenario, but at the end of the day 
they're attaehing me with the program 
because they believe that I eould do a 
good job for the team and that I would be 
a good fit. I think that they're also very 
aware of the faet that they want to make 
an impact in FI right from the word go, 
and that's something that I respect and 
they just need to be sure that I'm some- 
one that ean offer that up for them. 

"It's all about proving myself in 2015 
to get what I think I deserve in 2016 
and have the opportunity to drive in FI, 
whieh is something that I believe I'm 
ready for, that I've been ready for, for 
the past two years." ^ 



kmart 


FOR A CAR YOU’RE PROUD TO OWN 


$ 39.99 




Shop your local Kmart or 

Kmart.com/Automotive 

for more great deals 

Offers good 7/1/15-8/2/15. 









COMP W INDYCAR 



INDYCAR LEADER MARK MILES 
LOOKS AT NEW MARKETS, 
WOULD LIKE TO SEE THIRD 
ENGINE MANUFACTURER 

BY JOEY BARNES 


WHAT'S UP, 
BOSS? 


□ 

correspondent Joey Barnes on IndyCar's vision and 
what is on the agenda for its future. In his third year 
as IndyCar boss, Miles continues to find ways to build 
up America's premier open- wheel series. 


Mark Miles, CEO of Hulman St Co. (parent of the 
Verizon IndvCar Series), talked with Autoweek 


Autoweek: With four Colombians in the 
IndyCar Series — ^Juan Pablo Montoya, 
Carlos Munoz, Sebastian Saavedra, 

Gabby Chaves — is there any consideration 
to host a race in that country, possibly 
at the Autodromo de Tocancipa in 
Bogota, Colombia? 

Mark Miles: There's been some discussion 
about the possibilities in Colombia, but at 
this point, we have not yet found what we 
think is a viable combination of people and 


resources to pull it off. We're not looking 
to put races in places that have a supply 
life of a year or two or three. So while the 
traction and the peak interest of four dri- 
vers from the country is a really big deal, 
and we're excited about it, part of the eval- 
uation is, would a race likely outlast the 
point in time when you have so many dri- 
vers doing so well? I wouldn't say it's off 
the radar screen, but it's not front burner at 
the moment. 


AW: IndyCar has Chevy and Honda as 
suppliers — is there a desire for a third 
supplier such as Toyota or Ford to come 
to IndyCar? Maybe the possibility of 
Mazda, given the presence in the Mazda 
Road to Indy series? 

MM: Absolutely, we would love to 
have an additional OEM join the series. 
Honda and Chevy feel the same way. 
More competition, hearing the resource 
requirements to drive the paddock, I 
think it will all be good stuff. We've 
been working on it for a while,- there 
is some interest. I won't comment on 
which ones — ^but I will say the leading 
possibilities are both overseas-based 
companies. Really don't want to start 
a guessing game about which ones they 
are. I would say that it is highly unlikely 
we will see a third engine manufacturer 
participate with Honda and Chevy before 
the '17 season. 


CHRIS JONES; INDYCAR MEDIA 


AW: It is very interesting you mention 
2017, as Renault's eontraet is up in FI 
at the end of 2016. 

MM: (Laughs) Like I said, I'm not 
playing the guessing game. 

AW: What are some things that you 
would like to see added into the 
eurrent produet? 

MM: I would like to see a third OEM. 

I think that would he great for the 
competition. We are delighted with our 
teams, hut we do have a concentration, 
like NASCAR, a number of cars in the 
teams of a couple of owners. Another 
team owner or two would he good for 
us, and I'd like for us to establish our- 
selves successfully in the Northeast. 
And I'd like to add a limited number 
of international events in February. 
That would leave us with a champi- 
onship that would go from right after 
the Super Bowl through Labor Day. 
That's seven full months. If you could 
do something like 18, 19, 20 events in 
seven months, where all but the first 
month was in North America — ^I think 
it'd be really strong. 

AW: With the race in Boston being 
Labor Day weekend and potentially 
being the season finale, do you feel 
there could be a loss of momentum by 
ending the season on a street course? 
MM: We have a lot of fans who are 
about ovals, but we have a lot of fans 
that prefer road and street courses. 

The short answer to your question 
is no, I don't think being on an oval 
is part of the criteria for the finale of 
the championship. What's most impor- 
tant is we have a great event. 

AW: Michigan was a very prestigious 
race in American open-wheel racing. 

Is there any interest from IndyCar 
to go back there — or to Phoenix for 
that matter? 

MM: Michigan isn't on our list. 
Phoenix would be. There are only 
so many weeks in the summer when 
you can race. (Michigan has) their 
NASCAR events. You know, we've 
got Indianapolis, we've got Detroit, 
we've got Milwaukee, we've got Mid- 
Ohio — ^we're pretty covered up in the 
Midwest. So, that is not a priority. If 
we could find the right date and the 
right circumstances to be in Phoenix, 
we would be very interested in that. 
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AW: Road to Indy ends its season at 
Laguna Seea, a very historieal traek and 
fan favorite. Is there a future for IndyCar 
there, and if so, where does Sonoma fit 
into its future plans? 

MM: Well, that is the question. We would 
like to he at Laguna Seea, hut we would 
have to find a way to do that in a way 
that's eomfortahle from the perspeetive 
of a raee at Sonoma. Sonoma is in our 
future plans. The question is, can some- 
thing at Laguna Seea and Sonoma coexist? 

AW: Formula One has a very expensive 
sanctioning fee and has decided to not go 
to Hockenheim and might possibly remove 
Monza from its future. Is there a contract 
clause that prevents IndyCar from going to 
current or former FI tracks? 

MM: I think there are opportunities inter- 
nationally, hut we think IndyCar is funda- 
mentally a North American-hased (series). 
So, what we're talking about for interna- 
tional growth would be championship 
races at the very beginning of the year 
and starting the year earlier when we 
really don't have a lot of choices as to 
where we can race as early as February 
in the States. So, we've got a window there 
of maybe six weeks, just after the Super 
Bowl into March. We do think there are 
international opportunities, and I think it 
is a matter of when more than whether we 
will be racing a couple races, maybe three, 
in that window. 

AW: How about Japan, possibly Australia 
or England as an IndyCar destination? 

MM: The England opportunity is limited 
by calendar considerations. Australia obvi- 
ously wouldn't be. We could bring great 
racing down there, and it can be in 
Eebruary. Really, you just think about the 
parts of the world in February or early 
March that have the right temperatures, 
those are the places we are looking. We've 
had discussions in the Middle East. We've 
had ongoing discussions in South Africa. 
Maybe another South American possibili- 
ty. Maybe Australia. But those are the cli- 
mates that can accommodate something in 
February. We've got a lot of irons in the fire 
to see if we can come up with one, two or 
three terrific opportunities in that early 
part of the championship. 

AW: Are there any contract clauses for 
IndyCar as far as FI preventing the sched- 
uling of an IndyCar race at a place like 
Circuit of the Americas or Suzuka? 


MM: We don't have any restrictive 
agreements like that. I don't know 
about each of the Formula One promo- 
ters and what arrangements they may 
have with Formula One. 

AW: The racing adage is "go where they 
ain't," and NASCAR doesn't have a pres- 
ence in the Northwest. What is IndyCar 
doing to win that region, and might 
we see another street circuit in Vancou- 
ver — a big market in its own right — or 
possibly Calgary? 

MM: Yes. We are interested in the 
Northwest, and there are conversations 
ongoing. Especially if you give me the 
U.S. and Canada, I won't comment on 
which cities, but I believe you can find 
stuff that has been written in Canada 
about Calgary. 

AW: As it relates to cost-cutting and tracks 
closer to home (Indianapolis), what about 
the possibility of doing one-day shows? 
MM: I 've seen fans and heard some pro- 
moters talk about that. You know, we're 
open to that. We have not yet found any 
specific promoters who felt they can make 
a one-day thing work. 


AW: To help attract a younger demo- 
graphic to the series, what is IndyCar 
doing to help promote younger drivers? 
And how important are the lower-tier 
series in that endeavor? 

MM: I'd say in the two years I've been 
involved, it's more clear every day that 
Indy Lights and the ladder series are 
really important to us, particularly at 
identifying and developing young talent. 
Guys have shown that if they do well 
at (Indy) Lights, they deserve a look for 
IndyCar. I think its importance is estab- 
lished. We're trying to provide more re- 
sources to ensure (that) at least the winner 
of (Indy) Lights has adequate backing to 
have, if not the absolute certainty a high 
likelihood, that they'll get a ride at the 
IndyCar level. That's a question on being 
able to write a big enough check, but it's 
certainly desirable. ^ 

Editor’s Note: Joey Barnes, 30, is a 
native of Fort Worth, Texas, and has 
covered FI, IndyCar, the World Endurance 
Championship and NASCAR since 2012. 
He has contributed to multiple racing 
websites and is editor-in-chief of the 
racing website tributeracing.com 
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RACING ON TV 


FRIDAY, JULY 24 

■ NASCAR Xfinity practice, 
Indianapolis; noon, NBCSN (L) 

■ NASCAR Sprint Cup prac- 
tice, Indianapolis; 1 p.m., 
NBCSN (L) 

■ NASCAR Xfinity final prac- 
tice, Indianapolis; 2:30 p.m., 
NBCSN (L) 

■ Formula One practice, 
Hungary; 7 p.m., NBCSN (S) 

SATURDAY, JULY 25 

■ Formula One qualifying, 
Hungary; 8 a.m., CNBC (L) 

■ NASCAR Xfinity qualifying, 
Indianapolis; 1 1 :30 a.m., 
NBCSN (L) 

■ NASCAR Sprint Cup qualify- 
ing, Indianapolis; 1 p.m., 
NBCSN (L) 

■ Red Bull Global Rallycross, 
Detroit; 2 p.m., NBC (L) 

■ Formula One qualifying, 
Hungary; 3 p.m., NBCSN (S) 

■ NASCAR Xfinity Series Lilly 
Diabetes 250, Indianapolis; 

3 p.m., NBC (L) 


■ NHRA qualifying, Denver; 

10 p.m., ESPN2 (S) 

SUNDAY, JULY 26 

■ Formula One Hungarian 
Grand Prix, Hungary; 7:30 a.m., 
CNBC (L) 

■ NASCAR Sprint Cup 
race, Indianapolis; 3:30 p.m., 
NBCSN (L) 

■ Red Bull Global Rallycross, 
Detroit; 4:30 p.m., NBC (L) 

■ IMSA Tudor United 
SportsCar Challenge, Lime 
Rock, Lakeville, Conn.; 5 p.m. 
Fox Sports 1 (T) 

■ NHRA Mopar Mile-High 
Nationals, Denver; 9 p.m., 
ESPN2 (S) 

MONDAY, JULY 27 

■ Formula One Hungarian 
Grand Prix, Hungary; 

12:30 p.m., NBCSN (T) 

FRIDAY, JULY 31 

■ NASCAR Sprint Cup prac- 
tice, Long Pond, Pa.; 1 1 a.m.. 


NBCSN (L) 

■ NASCAR Sprint Cup qualify- 
ing, Long Pond, Pa.; 4:30 p.m., 
NBCSN (L) 

■ NASCAR Xfinity final prac- 
tice, Newton, Iowa; 7 p.m., 
NBCSN (L) 

SATURDAY, AUG. 1 

■ NASCAR Sprint Cup prac- 
tice, Long Pond, Pa.; 9 a.m., 
NBCSN (L) 

■ NASCAR Camping World 
Truck qualifying. Long Pond, 

Pa.; 10 a.m. (L) 

■ NASCAR Sprint Cup final 
practice. Long Pond, Pa.; 11 :30 
a.m., NBCSN (L) 

■ NASCAR Camping World 
Truck Series Pocono 
Mountains, Long Pond, Pa.; 

1 50, 1 p.m.. Fox Sports 1 (L) 

■ Verizon IndyCar qualifying, 
Lexington, Ohio; 3 p.m., 

NBCSN (L) 

■ ARCA Racing Series 
ModSpace 1 25, Long Pond, 
Pa.; Fox Sports 2 (L) 


■ NASCAR Xfinity qualifying, 
Newton, Iowa; 4:30 p.m., 
NBCSN (L) 

■ NHRA qualifying, Sonoma, 
Calif.; 7 p.m., ESPN2 (S) 

■ NASCAR Xfinity US Cellular 
250, Newton, Iowa; 8 p.m., 
NBCSN (L) 

SUNDAY, AUG. 2 

■ NASCAR Sprint Cup qualify- 
ing, Long Pond, Pa.; 10:30 a.m., 
NBCSN (T) 

■ NASCAR Sprint Cup 
Pennsylvania 400, Long Pond, 
Pa.; 1 :30 p.m., NBCSN (L) 

■ Verizon IndyCar Honda Indy 
200, Lexington, Ohio; 1 :30 p.m., 
CNBC (L) 

■ Verizon IndyCar Honda Indy 
200, Lexington, Ohio; 6 p.m., 
NBCSN (S) 

■ NHRA Sonoma, Sonoma, 
Calif.; 8 p.m., ESPN2 (S) 

L = live, S = same day, 

T = tape delay 
* All times Eastern 



Northeast Grand Prix 

5:00 PM - 7:30 PM ET | 7/26 Fox Sports 1 

Continental Tire Road Race Showcase 

3:00 PM - 6:00 PM ET (Live) | 8/9 Fox Sports 1 


TUDOR, 


.COM 


©2015 International Motor Sports Association, LLC. All Rights Reserved. All trademarks are used under license by IMSA and registered and/or owned by their respective owner. 
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AUTOWEEK WINS! 


■ DEREK HILL WON THE 
first race of the third round in 
the Maserati Trofeo World Series 
June 27 at Road America. 

The son of legendary American 
racer Phil Hill was behind the wheel 
of an Autoweek-sponsored car. He 
made the most of the pole position 
to build up a gap over his rivals. Nick 
Mancuso and Jeffrey Courtney fol- 


lowed him across the finish line for 
second and third place, respectively. 

The highest-ranking non-U.S. 
driver was Riccardo Ragazzi of Italy. 
He battled with Courtney in the early 
stages of the race and held off Guy 
Cosmo, who took fifth. Hill is not the 
series leader, but we are proud of his 
success in the Autoweek-liveried 
vehicle. -JUSTINE WOODARD 



dejA vu 

FANS INJURED, DRIVERS 
SHAKEN FOLLOWING 
NASCAR'S LATEST TIG ONE' 

BY MATT WEAVER 

FCR THE SECCND TIME IN TWC 
years, a car flew into the front-stretch 
catchfence at Daytona International 
Speedway during a NASCAR event. 

In February 2013, Kyle Larson's car 
fliped upside-down into the fence during 
a violent last-lap melee of an Xfinity Series 
event. His car was sheared in half hy the 
protective harrier, sending dehris into the 
spectator area and putting 14 fans in a local 
hospital, while 14 others were treated at 
the speedway. 

Cn July 6, following a rain delay that 
sent the race past midnight, a crash on the 
final lap of the Coke Zero 400 Sprint Cup 
race saw Denny Hamlin spin and connect 
with Austin Dillon, sending Dillon's No. 3 
Richard Childress Racing Chevrolet into a 
barrel roll that ultimately connected with 


the catchfence near the start-finish line. 

The improved fencing — a result of 
Larson's crash — caught Dillon's car, but 
debris showered the stands. Fourteen fans 
were treated at the track, while eight oth- 
ers declined treatment. One fan was treat- 
ed and released from a local hospital. 

Talk about deja vu. 

"We are running 200 mph and pushing 
each other around out there, and it's just 


bound to happen," Dillon, who walked 
away, said. "No matter how safe we can 
make the sport, when you are going that 
amount of speed, things happen." 

Dale Earnhardt Jr. won the race. 

"I mean, you're just on the verge of 
tears, to be honest with you," Earnhardt 
said. "I saw everything in the mirror pretty 
clearly, and that car really went up in the 
air pretty high." 



LAT PHOTOGRAPHIC 



BUT WAIT, THERE’S MORE... 



EBAY AD OF THE WEEK: 1 959 RAMBLER HOT RAT ROD PATINA 
AIR RIDE BAGGED GASMONKEY FUGLY UNICORN CUSTOM 



OK, sorry about the long title, 
but let’s be honest, nobody finds 
a ’59 Rambler on purpose so I need 
all the search words I can get. I figured 
the ‘Unicorn’ thing will bring in the most 
views. Interior: Yes. It has one, sorta. 

The robot fleece seat cover is my favorite 
part. I haven't hooked up the wipers 
or the heater yet, I just roll with 
Rain-X, and it seems to work fine. 


WORLDWIDE WEB WATCH 

» The traffic in Russia can be somewhat chaotic, and when traffic lights go 

out things usually turn from bad to worse. Then a hero citizen steps in: bit.ly/aw-traffic 
» Have you ever witnessed someone park in a handicap spot when it seems obvious they 
shouldn’t, but you ask yourself, “What can I do about it?” Well ...: bit.ly/aw-postit 



SOCIETY NOTES: ‘NOW THAT’S WHAT I CALL A WRITE-OFF EDITION 

■ A woman in Australia 
gave her Maserati an unex- 
pected makeover when she 
dodged a dog in the road. 

As she swerved to miss the 
canine, according to a story 
on the U.K.’s Mirror web- 
site, a pail of paint in the 
back seat (yeah, we also 
take our Maserati to, you 
know. Home Depot for sup- 
plies all the time) lost its lid 
and went airborne, with 
thick, white paint swirling 
around the cabin like a tornado and cover- 
ing virtually every interior surface, including 
the luxury car’s fine brown leather seats. 

Don’t worry, even though the virtuous 
mishap (the pup was spared!) resulted 


in roughly $63,000 in damage, the whole 
car was written off by her insurance compa- 
ny for $90,000, with the claims adjuster 
quipping, “Truth can be stranger than fiction 
with flying paint tins." 


OVER THE LINES 



“Boy, Batman’s really fallen on hard times." 


STICKER SHOCK 



Editor's Note: Autoweek interns I 
millennial badasses Joe Grove, 22, 
and Justine Woodard, 23, compiled 
BWTM for our 30-Sr-under issue. 


Got a BWTM submission? Mail it to 
Autoweek, 1 1 55 Gratiot Ave., Detroit, Ml 
48207, Attn: BWTM; or email us at 
bwtm @autoweek.com 


PETER BLACKFORD JOE GROVE MARION MIELE CHRISTIANSEN 



SPECIAL ADVERTISING SECTION 


2015 CHEVROLET CRUZE TURBO DIESEL 

EFFICIENT & 
ADVANCED 


When you set out to Find New Roads, you 
get more of everything you need in your life. 
Cruze Diesel offers an EPA-estimated 46 MPG 
highway — so you can always say 'yes'^to the 
next adventure. Add in a long list of ingenious 
technology features including available 
OnStar 4G LTE Wi-Fi/ and it begs the question: 
Are you ready for more? 


EPA-estimated 46 MPGHwy 

EFFICIENCY TO BE ENVIED 

If ifs not a hybrid or an electric car^ ifs not getting better highway 
fuel economy than the Cruze Turbo Diesel. Its highway fuel economy 
ifi unsurpassed by any other gas-oniy or diesel car In America.^ 

The 2.0L turbocharged diesel engine offers a maximum driving 
range of up to 717 highway miles on a single tank? 


illTJ/ 


HWY MILES DH 
A SINGLE TANIC 


Detroit to Boston 707 miles 

Chicago to Washington, D.C, 69$ miles 

New Orleans to St Louis ......,...,..,,,,,.677 miles 

Philadelphia to Louisville. .....672 miles 

Omaha to Dallas. * ..6$8 miles 


264lb,-ft of Torque 

THERE IS NO COMPROMISE 

The idea that you may be able to travel from Chicago 
to Washington, D.C., on a single tank^ in Cruze Diesel 
is impressive. Equally impressive is that Cruze also 
generates 264 Ib.-ft. of low-end torque. Soyou^l! never 
be shortchanged at the pump or in the passing lane. 



201$ Cruze Diesel 264 torque 

201$ VWJetta TDL ,... .......236 torque 

2015 Audi A4 2,0 TFSl .258 torque 

2015 BMW 5281 .260 torque 

2015 Porsche Cayman 213 torque 





FOB MOBf /NFOAMBTON OH THB CRUZE TURBO DIESEL, 
GO TO CHEVROLET.COM/CRUZE 


FIND ROADS’ 


Chevrolet MyLink 

MAKES SMARTPHONES SMARTER 

Available ChevroFet MyLFnk^ with Bluetooth* wireless 
technology^ makes it easy to connect to calls and 
contacts on the go. You can even stream music from 
online sources iike Pandora*® or from playlists stored 
Tn your compatible smartphone. And it's all accessible 
through voice commands orthe 7-inch diagonal color 
touch-screen. 


iSl Horsepower 

PLENTY OF GET-UP-AND-GO 

Getting up to and cruising at highway speeds feels nearly 
effortless in Cruze Diesel. That's what happens when you 
equipyour151-horsepower2.0L turbocharged engine with 
central Direct Injectionj a common rail fuel system with 
piezo injectors and a variable-swirl intake manifold design. 




Built-in 4GLTE Wi-Fi 

MAKE A CONNECTION 

The available builtHn 4G LTE Wi-FP offers a better 
connection than your smartphone and the ability to 
connect up to seven devices at once» So you can stream 
your music playlist while your passengers stream their 
favorite games or movies - keeping everyone happy. 



2.0L Engine 

DIESEL’S CLEAN SLATE 

The Cruze Turbo Diesel uses a Selective Catalytic 
Reduction (SCR) system to convert oxides of nitrogen 
into harmless nitrogen and water. The SCR system uses 
a Diesel Exhaust Fluid (DEF or AdBlue) in addition tothe 
standard Diesel Oxidation Catalyst (DOC), which converts 
hydrocarbons and carbon monoxide into harmless 
gases. It generates at least 90% less MOx emissions than 
previous-generation diesels. Its emissions are below 
strict U.S. environmental standards. 



5-Star Overall Vehicle Score for Safety'^ 

★ ★★★★ 

SURROUNDED BY SAFETY 

The 2015 Cruze has received a 5-Star Overall Vehicle 
Score for Safety in government testing. In addition, Cruze 
has more standard safety features than any car in its class. 
It's also the first car in the segment to offer 10 standard 
air bags,® including side-impact and knee air bags that help 
protect the driver and front passenger. Its high-strength 
steel safety cage and roof- crush resistance surpass 
requirements. And StabillTrak* helps keep Cruze on track 
during slippery conditions. 



f Requires compatible mobile device, active OnStar service and date plan. Visit onstar.com for details and system limitetions. 2 Besed on Cruze Turbo Diesel EPA-estimated 4$ MPG highway. 

See fuelecoftomy.gov for more information. 3 Based on Cruze Turbo Diesel EPA-estimated 4S MPG highway and fuel capacity. Your range may vary. 4 Full functionaiity requires compatible 

Gluetoo th and smartphone^ and USB connectivity for some devices. S Go to my com/fearn fs find out which phonos srs compatible with the vehicle, tf flstjuires svs/fotjte Cftsvrofet 

MyLink. Data plan rates apply. 7 Government 5-Srar Safety Gatings are part of the National Highway Traffic Safety Administration's (NHTSA's) New Car Assessment Program (wvfw.SaferCar.gov). 
B Based on GM Compact Car segment Always use safety betts and child restraints. Children are safer when properly secured in a rear seat in the appropriate child restraint. See the Owner’s 
Manual for more information. ©£015 Genera/' Motors. Ait rights reserved. 
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GT-R’NISMO^ 

EMBARRASS YOUR NEIGHBOR’S SPORTS CAR. 

With the NISMO heritage of performance excelfence under its hood, the GT-R NISMO is in 
a class of its own. It boasts a track-tested 3.8-liter VR30DETT V6 with 600 hp and 481 Ib-ft 
of torque. Lapping the Nyrburgring in 7:08:679* the GT-R NISMO has a tendency to make 
other cars feel insignificant. 

NISMO Performance ] Racing Technology | Relentless Improvement 


'Nissan 2015 OTR NfSMO with tracJt options. Prqfossional driver. Qosed coor&e. Obey all traf% Jaws, aiways drive safely and wear 
your seat belt. Damage resulting from raciirtgi dompetitive d^ivi^g^ track andfor airstrip use not covered by warranty. See your New 'ifehicfe 
Limited Warranty and Ownerte Manual for proper vehicle oparation and ccmpleta warranty detaiis. Aiways wear your seat bett, and 
please don’t drink and drive. €>20 15 Nissan. Nissan air-d GT-R Jogo are Nissan trademarks. 
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